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THE  CANNING  TRADE 


ANOTHER  PROMINENT 
COMPANY  INCREASES 
SALES  THROUGH  THE 
VACUUM  PROCESS - 


RESULTS  OF  SEVERAL  ENGINEERING  SURVEYS  SHOW 
PFAUDLER  GLASS-LINED  VACUUM  PAN  RESPONSIBLE  FOR 
HIGHER  QUALITY.  BETTER  FLAVOR  AND  HUGE  SAVINGS. 

Through  the  courteey  of  the  Hudson  Valley  pure  Food  Co.,  Highland,  N.  Y„  the 
J.  W.  Allen  Co.,  Chicago,  111.,  and  The  Best-Clymer  Co.,  St.  Louis,  Mo.,  the 
A.  C.  Nielson  Co..  Chicago,  investigating  engineers,  have  made  several  thorough 
tesU  of  the  Pfaudler  Glass-Lined  Vacuum  Pro<:css.  Improved  quality  of  Ae 
products  processed  and  huge  savings  in  operation  are  among  the  outstanding 
things  accomplished.  Any  one  of  the  three,  surveys,  or  all  three,  are  available 
for  your  study,  together  with  a  catolog  describing  the  outfit.  If  you  want 
facts  write  today,  mentioning  your  choice. 

THE  PFAUDLER  CO..  Canning  DivUion.  Rochester,  N.  Y. 

BRANCHES 

NEW  YORK  ELYRIA.  O. 

Suite  1 103,  8  W.  40th  St.  The  Pfaudler  Co.,  Elyria  Division 

CHICAGO  SAN  FRANCISCO 

1442  Conway  Bldg..  Pfaudler  Sales  Co., 

1 11  W.  Washington  St.  1 22  New  Montgomery  St. 


F amous  **Temtor**  Brand 
of  Best-Clymer  Co,,  St, 
Louis,  creates  big  de¬ 
mand,  —  Summary  of 
A,  C,  Nielson  survey. 

Again  the  Pfaudler  Vacuum 
Process  scores!  This  time  at 
Best-Cl3mer  Co.,  St.  Louis, 
whose  famous  “Temtor” 
brands  have  stimulated  un¬ 
precedented  demand.  Re¬ 
cently  they  installed  their 
second  complete  glass-lined 
vacuum  system  which  is 
ample  testimony,  in  itself, 
of  its  merit. 


Characteristic  of  the  find¬ 
ings  of  many  other  com¬ 
panies,  Best-Cls^ner  Co.  re¬ 
port  an  improved  quality  of 
the  finished  product,  which 
is  natural  in  color,  better  in 
flavor,  and  plumper  in  ap¬ 
pearance. 


With  this  system  this  com¬ 
pany  produces  18  batches 
per  9-hour  day  giving  a  total 
production  of  15,300  pounds. 
This  is  maintained  on  all 
fruits,  strawberries,  peaches, 
raspberries  and  pineapple 
included,  with  no  increase  in 
cost  over  open  kettle  pro¬ 
cessing. 


This  investigation  was  su¬ 
pervised  by  the  A.  C.  Niel¬ 
son  Co.,  Chicago,  engineers, 
in  collaborati<m  with  Mr. 
W.  A.  Jarrett,  Chief  Chem¬ 
ist  of  the  Best-Clymer  Co. 
The  facts  are  unbiased,  in¬ 
disputable  and  open  to  your 
closest  scrutiny.  Write  today 
for  a  copy  of  this  report. 
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THE,  House  'StE'CSH 

excel  Our  Labels 


TW^e  excel  Our  Latels 

irvTDesi/f  ere  tKc  Hi/dvest  <Stai\dard 

>f^y\rt  i  stic^nierit  jbr  Gon^creial  \&1  ue. 

Ask  for  our  Superior  Line  for  your  Fancy  Grade. 

<5tecKer  LitKogreiplYLc  Q>. 

RocKester,  N.'VT 


Double  Its  Former  Capacity 


Do  you  know  that  the  1928  Model  of 
the  MONITOR  Green  Pea  Grader  has 
double  the  capacity  of  former  models? 
Also,  that  it  still  maintains,  at  this  large 
capacity,  the  remarkable  accuracy  in 
grading  for  which  it  has  always  been 
noted. 

The  reason  for  the  larger  or  increased 
capacity  is  a  simple  attachment  first 
used  in  1928  but  it  sure  did  the  trick. 
Every  user  of  the  1928  model  is  an  en¬ 
thusiast. 

Quanity  with  Quality  is  the  reason  for 
your  using  the  latest  MONITOR  Pea 
Grader.  AVrite  us. 


Canadian  Plant 
HUNTLEY  MFC.  CO.  Ltd. 
Tlllaonburfi,  OnL 


HUNTLEY  MFC.  CO. 

P.  O.  Drawer  2S  BROCTON,  N.  Y. 

(Formerly  at  SILVER  CREEK,  N.  Y.) 


SPECIAL  AGENTS 
A.  K.  Roblna  &  Co.  Ine.,  Belto.,  Md. 
Jno.  R.  Gray  Inc..  726  Harriaon  St. 

San  Franoleeo  Cal. 

Brown  Boaaa  Ltd..  Hamilton,  OnL 
Cannon  Supply  Company 
Salt  Lake  City.  Utah 
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Made  of  best  galvanized  ribbon  steel. 

Standard  widths  -  12,  18,  24,  30  inches  -  carried  in  stock.  Other  widths,  made  to 
order.  One  inch  mesh  -  also  half  inch  mesh.  Strong,  durable,  labor  saving  and 
efficent.  Runs  smoothly,  lies  flat  and  does  not  climb  the  pulleys.  One  hundred 
percent  sanitary. 

Made  up  in  one  hundred  foot  rolls,  or  less.  Can  be  easily  taken  apart  and  made 
into  any  length  conveyor.  Extra  cross  wires  supplied  with  each  roll.  We  know 
it  gives  satisfaction  -  our  customers  tell  us  so.  Your  dealer  has  it. 

Manufactured  by  /V 

La  Porte  Mat  &  Manufacturing  Company  r^rri 


BERLIN 


CORN  SHAKER 


CHAPMAN 


PICKING  TABLE 


CLOSED  RETORT 


PEA  BLANCHER 


TOMATO  WASHER 


MACHINERY 


Berlin-Chapman  Company 


Berlin,  Wisconsin 
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T  INPLATEa 


t/MBODIES  ALL  THE  QUALITIES  THAT  CONSUMERS  DEMAND 

Every  box  shipped  contains  Tinplates  of  uniform  quality,  flat,  clean, 
square,  evenly  coated  and  of  steel  made  especially  to  our  specification 

Inspection  of  manufacture  always  welcome  —  and  suggestions  from 

customers  heartily  invited 

W e  have  tradition  behind  us  —  confidence  for  the  future  and  will  stand 
behind  our  Tinplates  at  whatever  cost 


C.  1.  F  BUSINESS  NEGOTIATED 
SIZE  —  28"  X  20"  —  A  SPECIALTY 


TIE  MCLINGRirrmi  c? 


PHONE— CARDIFF  B14 

-  CABLE  - 

•ELIN  —  CARDIFF’ 


LIMITED 

cARDirr 

soirramEs 


CODES  - 

BENTLEYS  - 

A.B.C.  Sth  edition 
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The  Canning  Trade 

THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 
Establiahed  1878 


The  Canning  Trade  is  the  only  paper 
published  exclusively  in  the  interest  of 
the  Canned  Food  Packers  of  the  United 
States  and  Canada.  Now  in  its  fifty- 
first  year. 

Entered  at  Postoffice,  Baltimore,  Md., 
as  second-class  mail  matter. 

TERMS  OF  SUBSCRIPTION 
One  Year  -----  $3.00 

Canada  -----  |4.00 

Foreign  -----  $5.00 

Extra  Copies,  when  on  hand,  each,  .10 
Advertising  Rates  —  According  to 
space  and  location. 
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BY 

THE  TRADE  COMPANY 

ARTHUR  I.  JUDGE 

MANAGER  AND  EDITOR 


107  South  Frederick  Street 
Baltimore,  Md. 


Telephone  Plaza  2698 

BALTIMORE,  OCTOBER  1,  1928 


Make  all  Drafts  or  Money  Orders  pay¬ 
able  to  The  Trade  Company. 

Address  all  communications  to  Tu 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested  to 
use  the  columns  of  The  Canning  Trade 
for  inquiries  and  discussions  among 
themselves  on  all  matters  pertaining  to 
their  business. 

Business  communications  from  all  sec¬ 
tions  are  desired,  but  anonymous  letters 
will  be  ignored. 

ARTHUR  I.  JUDGE, 
Editor. 


No.  7 


EDITORIALS 


An  opportunity  and  a  need— it  is  an  open 

secret  that  in  the  last  couple  of  .years  there  have 
crept  into  the  selling  of  canned  foods  a  lot  of 
irregularities,  which,  if  continued,  must  inevitablly 
cause  trouble  for  the  canners. 

Mr.  Willard  G.  Rouse,  long  known  to  the  canned 
foods  industry  as  a  canned  foods  broker,  first  with 
Smith,  Rouse  &  Webster,  of  Belair,  Md.,  and  more  re¬ 
cently  with  the  Easton  Commission  Company,  of  Eas¬ 
ton,  Md.,  has  now  announced  that  he  has  entered  the 
brokerage  and  commission  business  on  his  own  ac¬ 
count,  under  the  title  Willard  G.  Rouse,  Inc.,  Easton, 
Md.  Mr.  Rouse  offers  himself  as  “a  broker  who 
knows,”  and  certainly  he  ought  to,  because  years  ago 
he  was  President  of  the  Atlantic  States  Packers  Asso¬ 
ciation,  and  in  that  position  helped  form  the  present 
National  Canners  Association.  And  he  may  be  remem¬ 
bered  even  more  clearly  as  the  guiding  genius  in  the 
attempted  tomato  corner,  back  in  1903,  and  which, 
when  it  blew  up  as  it  did,  about  wiped  him  out  and  took 
the  Smith,  Rouse  &  Webster  Co.  and  the  greater  part 
of  Harford  county  with  it.  So  Willard  Rouse  ought  to 
know,  and  he  does  know. 

But  in  making  his  bow  to  the  buyers  this  time  he 
calls  attention  to  a  condition,  which  he  intimates  is 
prevalent,  but  which  we. are  inclined  to  believe  is  con¬ 
fined  to  a  very  narrow  circle,  and  that  is  as  to  the  al¬ 
lowance  of  a  2  per  cent  discount  to  the  wholesaler  on 
all  his  purchases  of  Maryland  and  Delaware  canned 
foods.  In  his  circular  letter  he  decries  this  practice, 
but  goes  on  to  say : 

“Therefore,  without  regard  to  my  own  per- 
.sonal  theory  or  opinion,  we  do  hereby  offer  to  pay 
all  acceptable  merchants  a  commission  of  2  per 
cent  on  orders  that  they  may  send  direct  to  us, 
and  at  the  same  time  we  offer  to  pay  all  brokers 
until  we  establish  exclusive  arrangements  with 
some  of  them  2  per  cent  commission  on  all  orders 
which  they  may  send  to  us  from  acceptable  mer¬ 
chants,  who  approve  and  pay  for  shipments  made 
to  them.” 


Whatever  amount  of  this  practice  may  exist  may 
be  traced  to  the  efforts  of  the  buyers  for  the  big  chain 
stores  to  get  the  usual  brokerage  allowance  on  the 
false  claim  that  as  they  are  buying  direct  they  should 
be  allowed,  as  a  discount,  the  amount  which  the  c^mner 
would  otherwise  pay  the  broker.  We  say  “false”  be¬ 
cause  it  is  just  that — a  false  claim  to  which  they  have 
no  title.  On  a  sale  that  the  broker  has  worked  up  he 
has  earned  his  brokerage  or  commission,  but  the  can¬ 
ners  who  have  allowed  the  brokerage  to  the  direct 
buyer,  be  he  chain  store  or  anyone  else,  have  been 
wrong  in  their  action,  and  have  only  hurt  themselves. 
Here  you  have  the  evidence  of  it,  because  everyone 
now  wants  this  discount  in  addition  to  the  regular  ones. 
It  is  easy  to  tear  down,  but  hard  to  build  up,  and  the 
canners  must  kill  this  extra  discount  now  or  expect  to 
pay  it  hereafter  as  a  regular  thing. 

When  business  is  dull  and  orders  hard  to  find  it  is 
useless  to  talk  about  ethical  principles  and  the  need  for 
rigid  observance  of  all  selling  regulations.  If  the  man 
wants  the  order  he  will  take  it  will  or  nil,  and  later  ex¬ 
cuse  himself  on  any  manner  of  claim,  and  there  is  no 
human  immune  to  this  disease.  In  other  words,  there 
are  a  hundred  ways  to  get  around  the  ethics  of  selling, 
if  the  order  is  badly  wanted.  And  there  is  no  good  now 
in  wasting  time  upon  that  feature  of  it.  It  is  wrong, 
and  dangerous,  and  everybody  knows  it,  but  it  is  only 
indulged  in  through  necessity. 

But  now  that  necessity  has  passed  in  the  canned 
foods  business,  as  prices  are  mounting  higher  and 
higher  and  the  sellers  are  able  to  become  somewhat  in¬ 
dependent.  Now,  then,  is  the  time  to  make  the  correc¬ 
tions  needed,  and  to  study  and  understand  why  the  cor¬ 
rection  is  needed. 

Years  ago  the  custom  was  to  pay  2  per  cent  brok¬ 
erage  on  canned  foods  sales,  and  to  allow  the  buyer  a 
further  114  per  cent  discount  if  the  bill  were  paid  in  10 
days,  but  not  otherwise.  At  that  time  the  commission 
houses  charged  their  canners,  because  the  canners 
could  not  help  themselves,  5  per  cent  on  all  sales;  so 
other  brokers  began  to  ask  5  per  cent  brokerage,  know¬ 
ing  they  were  not  entitled  to  it,  because  they  were  not 
financing  the  canners,  as  were  the  commission  houses. 
The  2  per  cent  brokerage  was  certainly  too  little,  but 
not  for  the  sort  of  service  that  was  rendered  on  the 
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average.  Had  the  brokers  handled  their  business  prop¬ 
erly,  and  put  real  selling  efforts  behind  each  canner’s 
goods — actually  sold  the  goods  at  the  highest  peak  of 
the  market  instead  of  filling  orders  for  the  buyers  at 
the  lowest  basis  of  the  market — they  could  have  rightly 
demanded,  and  they  would  have  been  worth,  from  5  per 
cent  to  7  per  cent  on  the  selling  price.  As  it  was  first 
one  broker  and  then  another  succeeded  in  getting  his 
allowance  up  to  3  per  cent,  then  4  per  cent,  and  now 
many  demand  and  get  5  per  cent.  And  in  addition  to 
this,  of  course,  the  IV2  P^r  cent  cash  discount,  and  in 
many  cases  2  per  cent  cash  discount,  and  on  top  of  this 
the  added  2  per  cent  to  the  buyers  is  now  striving  for 
admittance.  From  this  you  will  see  that  it  is  easy  to 
get  started  on  this  downward  path,  but  hard  to  get 
back,  for  in  the  past  few  years  all  this  added  expense 
has  come  out  of  the  canner’s  pocket,  and  not  out  of  an 
added  price. 

In  the  matter  of  chain  store  orders  everyone 
knows  that,  due  to  the  large  volume  in  which  they  usu¬ 
ally  buy,  and  their  usual  prompt  payment,  they  are  able 
to  demand  and  to  receive  the  best  possible  trade  in 
prices,  and  it  is  business  nonsense  to  say  that  the  good 
big  buyer  is  not  entitled  to  the  best.  Laws  and  regula¬ 
tions  which  attempt  to  say  there  must  be  one  price  to 
all  are  idiotic,  because  they  merely  make  liars  of  the 
traders.  We  speak  now  of  the  selling  of  merchandise, 
and  not  of  the  rendering  of  service,  public  or  otherwise, 
which  should  be  uniform  to  be  honest.  The  man  who 
buys  a  trainload  of  toothpicks  is  entitled  to  a  better 
price  than  the  man  who  buys  a  gross  of  small  packages 
of  toothpicks ;  but  there  should  be  a  quantity  price,  and 
present  day’s  square  dealings  will  compel  uniform 
treatment  in  such  cases.  But  certainly  the  big  buyer 
has  advantage  enough  in  his  position  without  demand¬ 
ing  added  discounts ;  and,  having  done  nothing  to  earn 
^  the  broker’s  discount,  the  direct  buyer  has  no  right 
to  it,  and  should  not  be  allowed  it.  The  business  is 
rapidly  working  to  that  point  where  all  selling  will  soon 
be  direct,  but  if  this  extra  discount  of  2  per  cent  is 
allowed  to  creep  in  it  will  remain  as  a  fixture.  That 
must  not  be  allowed,  and  now  is  the  time  to  correct  it. 

One  cannot  blame  the  buyer  for  demanding  all  the 
discounts  possible;  that  is  considered  good  buying. 
There  is  no  blame  in  his  asking  for  it,  but  there  is 
blame  for  the  man  who  allows  it,  and  the  buyer  does 
not  think  the  more  of  the  seller  who  is  so  weak  as  to 
allow  it.  He  knows  he  is  not  entitled  to  it,  and  he  only 
laughs  up  his  sleeve  when  he  gets  it. 

The  present  situation  of  the  canned  foods  market 
gives  the  canners  a  chance  to  make  these  corrections 
now,  to  set  their  house  in  order,  and  they  should  take 
advantage  of  it.  Never  mind  waiting  for  the  other  fel¬ 
low  to  do  it.  Stiffen  up  your  own  backbone;  lay  out 
your  own  policy  and  don’t  be  afraid  to  stick  to  it.  If 
you  can’t  do  it  in  face  of  the  present  rapidly  advancing 
prices  on  all  canned  foods,  due  to  their  scarcity,  you 
will  go  into  a  state  of  virtual  slavery  and  never  be  able 
to  get  out. 

Pay  the  broker  who  gives  you  real  selling  service 
(and  does  not  merely  use  your  line  as  a  club  to  beat 
down  all  prices  for  his  buyers)  enough  to  live  on,  which 
must  be  at  least  3  per  cent,  and  preferably  5  per  cent. 
Allow  the  buyer  the  regular  II/2  or  2  per  cent,  as  the 
case  may  be,  for  cash  in  ten  days,  but  hold  his  bill  net 
if  not  paid  within  the  time,  and  if  you  show  business 
ability  enough  to  hold  rigidly  to  your  selling  terms  he 
will  think  the  more  of  you,  and  not  less. 


THE  AMERICAN  SARDINE  A  UNIVERSAL  DISH 
IN  BRITISH  MALAYA 


Eaten  Alike  by  Wealthy  Foreigners  and  Lowly  Coolies, 
Colony  Chief  Export  Market  for  United 
States  Sardine  Canners. 


The  American  sardine  is  the  most  popular  single 
item  of  food  consumed  in  British  Malaya,  accord¬ 
ing  to  John  H.  Bruins,  Vice  Consul  at  Singapore, 
in  a  trade  bulletin  just  issued  by  the  Commerce  De¬ 
partment.  It  is  eaten  by  the  American  and  European 
residents,  and  is  also  the  most  favored  article  of  diet 
among  the  Chinese  and  the  native  coolies.  In  fact,  ac¬ 
cording  to  the  report,  it  is  often  the  main  food  item  of 
the  last-named  class.  While  a  small  quantity  of  Euro¬ 
pean  sardines  are  imported,  the  product  from  the 
United  States  has  a  virtual  monopoly  in  this  market. 

British  Malaya,  the  report  declares,  is  the  largest 
individual  foreign  market  for  American  sardine  ship¬ 
pers,  taking  fully  18  per  cent  of  our  exports  in  1926. 
In  that  year  the  value  of  the  canned  sardines  sent  from 
the  United  States  to  the  British  colony  amounted  to 
approximately  $1,400,000,  an  increase  of  nearly  100 
per  cent  over  a  five-year  period. 

Few  items  of  food  are  produced  within  British 
Mayala,  the  report  reveals,  most  of  the  requirements 
being  imported.  While  the  American  and  European 
residents  of  the  country  consume  a  large  amount  of 
canned  food,  it  is  obvious  that  they  cannot  be  respon¬ 
sible  for  the  total  annual  consumption,  which  is  in  the 
neighborhood  of  $15,000,000.  A  large  and  increasing 
percentage  of  the  Chinese  population.  Vice  Consul 
Bruins  points  out,  maintains  a  relatively  good  stand¬ 
ard  of  living  and  demands  canned  foods.  Even  the 
native  coolies  offer  possibilities  for  the  sale  of  various 
canned  food  items. 

With  the  exception  of  sardines,  the  American 
trade  in  canned  foods  with  British  Malaya  is  not  im¬ 
pressive.  Although  the  annual  imorts  of  canned  milk 
have  a  value  around  $9,000,000,  only  about  5  per  cent 
comes  from  the  United  States,  Swiss  producers  supply¬ 
ing  approximately  one-half.  There  is  no  reason  appar¬ 
ent,  Vice  Consul  Bruins  states,  why  American  export¬ 
ers  should  not  get  more  of  this  canned  milk  business  if 
they  would  go  after  it  in  a  more  aggressive  way. 

While  nearly  $3,000,000  worth  of  canned  vege¬ 
tables  are  consumed  annually  in  the  Malayan  market, 
the  American  share  is  negligible.  Some  American 
corn,  tomatoes,  peas  and  asparagus  are  sold,  but  the 
price  factor  bears  an  important  influence.  Dutch  veg¬ 
etables  supply  about  half  of  the  local  demand,  the  re¬ 
mainder  coming  from  French  or  British  sources.  The 
best-selling  canned  vegetable  is  probably  asparagus. 


Convention  Dates 


December  3-4,  1928  —  Western  Canners  Association, 
Fall  Meeting,  Hotel  Sherman,  Chicago. 

December  13-14,  1928  —  New  York  State  Canners, 
Annual  Meeting,  Hotel  Seneca,  Rochester,  N.  Y. 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

Bliss No.  225  Qang  Slitters 

They  cut  ** dead-true**  guaranteed 

The  reason  these  machines  are 
standard  in  practically  every  can 
shop  in  the  country,  is  that  they 
have  made  good  on  every  job  they 
have  been  called  on  to  do,  and  in 
every  instance  the  result  was 
“dead-true  cuts.” 

Their  use  means  economy  in 
subsequent  operations  in  can 
making.  Over  1200  in  operation. 

Builders  of  the  300  a  minute  line 

E.  W.  BLISS  CO. 

c  ;  /  Detroit,  Cleveland,  Chicago,  Cincinnati, 

Sales  Offices  |  Philadelphia,  New  Haven,  Rochester 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistent  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers,  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adams  Street 
Chicago. 


—Since  1913— 

CANNED  FOODS  BROKERS 


Reference;  Nntional  Bank  of  Baltanore 
COMMISSION  MERCHANTS 


Howard  E.  Jones  &  Co.,  Inc, 

200-202  E.  Lombard  St.  at  Calvert  St.,  Baltimore,  Md. 


ARABOL 

ADHESIVES 


Glues.Gumsi  Pastes 
For  Every  Purpose 
Write  For  Samples 

THE  ARABOL  MFC. CO. 
NEW  YORK:  IlOE  42’'‘>ST. 
CHICAGO; (CICERO)  ILL, 


Two  Hours  Rest 
A  Week 


Twelve  o’clock  Saturday 
night!  The  engineer 
had  inspected  the  ma- 
chinery.  Grease  cups 

illB  re^Z/ec?,  every¬ 

thing  was  in  readiness 
for  next  week’s  run. 

One  hundred  and  sixty  six  hours  with¬ 
out  a  shutdown.  A  million  cans  steriliz¬ 
ed  without  a  stop.  That’s  just  the  usual 
performance  for  a  factory  equipped  with 
A-B  machines.  We  can  show  you  a 
number  of  A-B  Cookers  and  Coolers  with 
that  record  week  in  and  week  out. 

A-B  machinery  is  built  to  operate  under 
the  most  trying  conditions.  No  task  too 
difficult;  no  hours  too  long  for  A-B. 

There  is  an  A-B  machine  particularly 
fitted  for  your  product  and  capacity,  and 
an  A-B  representative  will  show  you  how 
it  will  save  you  money.  A  talk  will  not 
obligate  you. 

Write  our  nearest  office  today. 


ANDERSON-BARNGROVER  MFG.  CO. 

Factory  and  Qeneral  Offices:  San  Jose,  Calif. 
Third  &  Dillon  Sts.,  Baltimore,  Md. 

844  Rush  Street,  Chicago,  Ill. 
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Crop  Reports 

Condition  of  Canners’  crops  as  reported  direct  by  Canners — You  need  this  kind  of 
information,  and  should  appreciate  its  value.  Contribute  your  share  and 
keep  this  column  up  to  the  minute.  We  urge  your  co-oper¬ 
ation  and  invite  your  communication. 


BEANS 

LAUREL,  MISS.,  Sept.  24— Stringless :  We  made 
about  a  50  per  cent  pack  and  66  2-3  per  cent  of  last 
year.  Our  pack  was  25,500  cases  equivalent  No.  2. 

VICKSBURG,  MISS.,  Sept.  24— Crop  conditions 
are  such  that  we  mil  not  operate  at  all  this  season. 

FREDONIA,  N.  Y.,  Sept.  24 — Only  packing  green 
and  yellow  beans.  Season  about  closed;  short  crop; 
about  half  yield. 

WESTFIELD,  N.  Y.,  Sept.  24— We  have  just  fin¬ 
ished  our  bean  pack  and  only  packed  50  per  cent  of 
normal. 

FELTON,  PA.,  Sept.  25 — Bean  acreage  same  as 
1927.  Yield  100  per  cent.  Quality  fine. 

CABBAGE 

LOUISVILLE,  KY.,  Sept.  24— Cabbage  100  per 
cent  early  June  and  — July,  60  per  cent  late  August  and 
September. 

CLYDE,  OHIO,  Sept.  24 — We  have  about  two- 
third  normal  crop  of  cabbage  in  Ohio.  Season  two 
weeks  late. 

ONALASKA,  WIS.,  Sept.  24 — The  cabbage  crop 
is  about  65  per  cent  normal,  but  heads  are  good  size  and 
are  cutting  up  into  nice  kraut. 

CORN 

ONARGA,  ILL.,  Sept.  18 — We  will  complete  our 
corn  pack  Saturday,  September  22,  with  an  80  per  cent 
crop. 

SHELBYVILLE,  IND.,  Sept.  21 — Country  Gentle¬ 
man  Corn:  Acreage  100  per  cent  of  normal;  yield  80 
per  cent  of  normal.  Five  factories  in  this  county.  All 
are  done  packing.  Total  pack  of  the  five  factories  is 
probably  10  per  cent  below  five-year  average. 

BELLE  PLAINS,  IOWA,  Sept.  19— Finished  pack¬ 
ing  corn  September  18th.  Com  about  60  per  cent  of 
normal. 

CEDAR  RAPIDS,  IOWA,  Sept.  24— Corn  pack 
short ;  all  done  packing.  Three  plants  packed  only  78,- 
000  cases. 

MONTICELLO,  IOWA,  Sept.  24— Subnormal.  70 
per  cent  good  quality.  Corn  was  slow  coming  in. 

LIBERTY  GROVE,  MD.,  Sept.  22 — Through  pack¬ 
ing,  with  60  per  cent  corn  pack  and  33  per  cent  tomato 
pack. 

LEBANON,  OHIO,  Sept.  24 — Corn  canning  in  this 
part  of  Ohio  was  finished  ten  days  ago.  Some  canners 
scarcely  had  any  pack  at  alll,  others  had  about  30  per 
cent  and  a  few  as  much  as  60  per  cent  of  a  five-year 
average.  A  conservative  estimate  places  the  pack  in 
this  state  considerably  under  a  milllion  cases,  possibly 
not  over  800,000  cases,  which  would  be  45  per  cent  of 
an  average  pack. 


FELTON,  PA.,  Sept.  25 — Corn  acreage  40  per  cent 
of  Shoepeg.  Rield  in  cases  only  600  No.  2.  Quality 
fine. 

ONALASKA,  WIS.,  Sept.  24 — Just  completed 
packing  corn  today.  The  yield  has  been  disappointing. 
The  pack  was  about  half  of  our  normal  production. 
Quality  was  good  all  the  way  through. 

OOSTBURG,  WIS.,  Sept.  24 — Corn  crop  only  40 
per  cent,  due  to  heavy  rains  early  in  season,  lateness 
of  the  crop,  slow  maturing,  and  may  be  damaged  to 
greater  extent  by  early  frost  we  are  having. 

OKRA 

LAUREL,  MISS.,  Sept.  24 — Okra  pack  same  as 
last  year,  2,000  cases  No.  2. 

PEAS 

OOSTBURG,  WIS.,  Sept.  24 — Pea  pack  only  30  per 
cent  normal. 

PICKLES 

LOUISVILLE,  KY.,  Sept.  24 — 30  per  cent  crop. 

ONALASKA,  WIS.,  Sept.  24 — The  pickle  crop  was 
about  one-third  as  large  as  usual  and  the  yield  about 
one-fifth  of  our  normal  pack. 

PUMPKIN 

CEDAR  RAPIDS,  IOWA,  Sept.  24 — One-third 
crop ;  late ;  not  started  packing  as  yet.  Expect  to  start 
October  1st. 

SWEET  POTATOES 

LAUREL,  MISS.,  Sept.  24 — Small  crop  and  will 
pack  about  three  to  five  thousand  cases ;  very  little  de¬ 
mand. 

TOMATOES 

YELLVILLE,  ARK.,  Sept.  18 — We  are  not  run¬ 
ning  this  year.  No  crops  at  all. 

CEDAR  RAPIDS,  IOWA,  Sept  24 — Two-thirds 
crop.  All  over.  Pack  done. 

HARRODSBURG,  KY.,  Sept.  24 — Crop  not  over 
30  per  cent  normal.  Our  pack  will  close  on  Wednesday, 
the  26th.  We  have  been  off  the  market  several  weeks 
in  a  desperate  effort  to  take  care  of  future  sales. 

LOUISVILLE,  KY.,  Sept.  24 — 50  per  cent  crop. 

MAXFIELD,  KY.,  Sept.  21 — We  pack  tomatoes 
only.  Acreage  this  year  about  same  as  last  year,  but 
production  about  50  per  cent  of  last  year.  Crop  was 
almost  destroyed  by  June  floods  and  later  droughts. 
All  average  crops  cut  at  least  half,  some  more  than 
that. 

CAMBRIDGE,  MD.,  Sept.  24 — Pack  completed. 
Total  pack  this  season  20,500  cases.  Normal  pack 
45,000  cases. 

POCOMOKE,  MD.,  Sept.  22 — Acreage  on  tomatoes 
100  per  cent.  Yield  about  70  per  cent. 

WESTFIELD,  N.  Y.,  Sept.  24 — On  account  of  wet 
summer,  we  lost  25  per  cent  of  our  tomato  crop.  We 
expect  to  finish  our  tomato  pack  September  29th,  and 
it  will  not  exceed  40  per  cent  of  normal. 
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1400  BUSHELS  FROM  ONE 

Vine:  28  inch,  light,  slender 

Pod:  in.,  blunt,  light,  single 

Season:  S7  days  to  canning  stage 

Seed:  Medium  round,  slightly 
dented,  green. 

“Blood  Tells” 


pIVE  years  ago  we  searched  out  our  finest  field  of  Idaho  Alaskas  and 
from  that  field  we  selected,  one  at  a  time  by  hand,  a  sufficient  number  of 
model  vines  to  give  us  the  foundation  of  a  new  and  valuable  seed  stock. 
Every  one  of  these  vines  and  every  pod  on  each  vine,  had  to  measure  up  to 
certain  specifications  for  type  of  vine  and  pod,  uniformity  of  maturity  and 
productiveness.  Each  year  the  crop  has  been  carefully  tended,  rogued  and 
the  following  year  kept  and  planted. 


Today  each  bushel  of  the  original  stock  seed  has  increased  to  1400  bushels. 
Our  entire  1928  crop  is  from  this  stock  seed.  It  is  ready  to  release  to  the 
canners  and  YOUR  order  will  be  filled  from  what  we  honestly  believe  to  be 
the  finest  strain  of  Alaskas  on  the  market. 


Rogers  Bros.  Seed  Company 

BREEDERS  &  GROWERS 

Peas  -  Beans  -  Sweet  Corn 


CHICAGO,  ILLINOIS 
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COLUMBIA,  VA.,  Sept.  22 — We  had  sufficient 
acreage  contracted  for  and  planted  to  put  up  15,000 
cases  No.  2  tomatoes.  The  crop  was  first  seriously 
damaged  in  the  early  summer  by  drouth,  then  about 
the  middle  of  August  the  rains  and  wind  started  and 
the  tomatoes  rotted  on  the  vines  before  they  were  ripe 
enough  to  pick. 

The  continued  wet  season  has  about  finished  up 
the  early  crop,  and  should  we  have  an  early  fall  the  few 
late  crops  will  be  destroyed.  We  have  canned  so  far 
2,000  cases  of  No.  2s,  and  with  a  late  fall  we  may  get 
3,000  cases  in  all,  making  20  per  cent  of  a  pack.  We 
think  our  pack  will  be  as  good  as  the  rest  of  the  can¬ 
neries  in  this  section  of  Virginia. 

FELTON,  PA.,  Sept.  25 — Acreage  same  as  1927. 
Yield  less  than  50  per  cent.  Quality  poor. 

FRUIT 

ADDISON,  ME.,  Sept  .24 — Blueberries  (canned), 
less  than  50  per  cent  of  last  year.  Packed  2,000  bushels 
1928;  packed  4,500  bushels  1927. 

FARMINGTON,  ME.,  Sept.  22— Apple  crop  short 
not  over  30  per  cent  of  normal.  Only  well-cared-for 
orchards  showing  any  crop.  Uncared-for  orchards  fit 
only  for  cider.  Baldwins  in  good  orchards  only  apple 
showing  any  class.  Other  varieties  scabby,  rough,  ill¬ 
shaped  and  worthless.  Only  three  or  four  factories  in 
state  will  start,  and  these  will  run  almost  exclusively 
on  Baldwin  apples. 

PASTURES  OF  BRITISH  ISLES  WIN  PRAISE  OF 
U.  S.  DAIRYMEN 


American  Delegates  to  World  Dairy  Congress  Amazed 
at  System  of  Fertilization  and  Management 
That  Pastures  Sixty  Cows  on 
Forty  Acres. 

Dairy  farmers  of  the  British  Isles  have  a  system 
of  pasture  management  which  enables  them  to 
carry  mature  dairy  cows  for  six  months  of  the 
year  on  from  one-half  to  one  acre  of  pasture  land  each 
and  maintain  a  heavy  milk  flow  throughout.  This  is 
the  most  interesting  and  valuable  agricultural  obser¬ 
vation  to  be  made  by  American  dairymen  visiting  in 
England,  according  to  A.  M.  Loomis,  secretary  of  the 
National  Dairy  Union,  and  who  was  also  secretary  of 
the  American  delegation  to  the  International  Dairy 
Congress  held  recently  in  London. 


The  keys  to  the  English  system  of  pasture  man¬ 
agement  are  alternate  grazing  of  small  fields  and  fer¬ 
tilization  which,  with  a  fairly  even  distribution  of 
rainfall  and  relatively  low  evaporation,  combine  to 
make  conditions  so  favorable  to  pasture  grasses  that  a 
given  amount  of  land  will  carry  from  two  to  five  times 
as  many  animals  as  under  the  ordinary  method  of 
pasturing  followed  in  this  country.  This  rotation-fer¬ 
tilization  system  has  not  become  common  practice  on 
English  farms,  as  yet,  but  it  has  been  so  conclusively 
demonstrated,  and  for  periods  as  long  as  ten  years, 
that  general  adoption  is  coming  very  rapidly. 

Under  this  plan  the  pastures  are  divided  off  into 
six  or  eight  fields  and  the  animals  allowed  to  pasture 
for  only  a  few  days  in  each  field,  and  then  moved  to 
another  one,  thus  providing  new,  tender  grass  for  the 
animals  at  all  times.  Fertilization  consists  of  several 
applications  of  commercial  fertilizer — “artificial  ma¬ 
nures,”  as  they  are  called  in  England — made  at  inter¬ 
vals  from  late  winter  to  fall. 

“We  saw  this  system  of  pasture  management  un¬ 
der  the  most  carefully  controlled  experimental  condi¬ 
tions,  and  also  under  large  scale  practical  farm  condi¬ 
tions,  and  it  works  in  either  case,”  Mr.  Loomis  stated. 
“Near  Edinburgh,  Scotland,  on  the  dairy  farm  located 
on  the  site  where  our  American  aviators  were  given 
intensive  training,  we  saw  large  pastures  successfully 
handled  in  this  way ;  we  also  saw  the  system  in  opera¬ 
tion  at  the  Kilmarack  Dairy  School  at  Kilmarack, 
Scotland,  where  for  six  months  of  the  year  they  carry 
50  to  60  head  of  dairy  stock  on  40  acres  of  pasture.” 

“The  grass  plots  at  the  Rothamsted  Experiment 
Station  were  extremely  interesting.  Here  for  72  years 
they  have  fertilized  grass  land  in  various  ways  with¬ 
out  any  seeding  or  cultivation.  The  surprising  thing 
was  the  large  amount  of  clover  on  the  unlimed  soil 
wherever  phosphate  and  potash  fertilizers  had  been 
applied.  I  had  heard  that  cattle  graze  by  preference 
on  phosphated  grass  land,  but  I  had  never  seen  proof 
of  it  until  my  visit  to  Rothamsted,  where  the  claim  was 
well  substantiated.”  , 

Danish  farmers,  according  to  Mr.  Loomis,  who 
also  visited  a  number  of  European  countries,  have 
made  great  progress  in  the  fields  of  production,  manu¬ 
facturing  and  marketing  of  their  products.  However 
much  they  have  done  in  the  way  of  co-operative  manu¬ 
facturing  and  marketing,  their  efficient  and  economical 
production  of  crops  and  dairy  and  meat  products  is 
still  the  outstanding  accomplishment  and  their  most 
remarkable  achievement,  he  believes. 
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Landreth’s  Garden  Seeds 

Before  you  place  your  future  order,  your  order  for  delivery  after  the  1 928 
crop  is  harvested,  write  us  for  prices  for  any  variety,  in  any  quantity,  for  any 
date  of  shipment,  and  we  will  be  glad  to  quote  you. 

If  there  are  any  spot  goods  needed  throughout  this  Spring  and  Summer, 
please  give  us  the  opportunity  of  quoting. 


COLONtAU  BOY  COPYRIOHTSO 


D.  LANDRETH  SEED  COMPANY 


Business  founded  144  years  ago 


Bristol,  Penna. 


HAMACHEK  IDEAL 

VINERS 

VINER  FEEDERS 
CHAIN  ADJUSTERS 
ENSILAGE  DISTRIBUTORS 

Manufactured  by 

FRANK  HAMACHEK  MACHINE  CO. 


KEWAUNEE 


WISCONSIN 


Established  1880 


Incorporated  1924 
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Independent  Merchant  Entering  New  Era 

Business  man  with  reasonable  capital,  utilizing  new  methods  and  taking  advantage  of 
present  conditions  has  greater  opportunity  than  ever  before,  says  Dr.  Julius  Klein. 
Mounting  fund  of  current  information  on  problems  of  domestic  trade  compiled 
by  Commerce  Department  to  meet  flood  of  queries. 


The  status  of  the  small  independent  merchant  in 
our  present  commercial  structure  is  a  subject 
which  has  received  much  attention  of  late  from 
economists  and  students  of  business  problems.  In  a 
pamphlet  issued  today  by  the  Commerce  Department 
entitled  “Practical  Aids  to  the  Independent  Merchant” 
the  question  as  to  whether  he  has  a  secure  position  in 
the  development  of  business  in  this  country  is  not  only 
answered  emphatically  in  the  affirmative,  but  it  is 
pointed  out  that  “the  resourcefulness  and  freedom  of 
action  of  the  individual  will  always  go  far  toward  off¬ 
setting  the  advantage  of  large-scale  operations  of  the 
more  complicated  organizations.” 

However,  the  fact  is  emphasized  that  in  this  era  of 
changing  business  methods  the  merchant  who  refuses 
to  consider  the  new  order  of  things  must  give  ground 
to  his  more  efficient  competitor.  According  to  Dr.  Julius 
Klein,  Director  of  the  Bureau  of  Foreign  and  Domestic 
Commerce,  the  independent  business  man  with  reason¬ 
able  capital  willing  to  utilize  new  methods  and  take  ad¬ 
vantage  of  new  conditions  has  a  greater  opportunity 
today  than  ever  before. 

The  independent  merchant  who  functions  intelli¬ 
gently  as  purchasing  agent  for  his  community,  he 
points  out,  has  a  distinct  opportunity  to  render  a  real 
social  service.  The  principal  innovation  introduced  by 
the  large  corporation  is  the  newer  type  of  management 
and  the  recognized  value  of  large-scale  economics ;  but 
big  business  has  no  copyright  on  profitable  methods 
and  mere  bulk  is  by  no  means  necessarily  synonymous 
with  efficiency. 

The  small  business  man  who  is  striving  to  keep 
pace  with  changing  conditions  is  often  hampered  by  not 
knowing  where  to  go  for  the  trade  information  he 
wants.  There  are  in  the  Government  service  vast 
sources  of  knowledge  of  real  practical  value  to  him.  It 
was  for  the  purpose  of  pointing  out  these  sources  that 
the  Department  of  Commerce  decided  to  compile  a  bro¬ 
chure  brieffy  outlining  the  ways  in  which  it  can  be  of 
value  to  American  business  men,  particularly  to  those 
merchants  who  do  not  have  the  facilities  to  carry  on 
special  investigations  or  to  collect  information  on  their 
own  account.  The  Department,  it  is  pointed  out,  func¬ 
tions  to  assist  business  by  undertaking,  in  full  co-opera¬ 
tion  with  those  to  be  served,  the  fact-finding  investi¬ 
gations  which  business  men,  either  collectively  or  indi¬ 
vidually,  cannot  conduct  to  better  advantage  for  them¬ 
selves. 

Among  the  problems  which  the  Department  is 
studying  and  which  are  perhaps  of  greatest  interest  to 
the  independent  merchant,  are  these  dealing  with  re¬ 
tail  distribution  and  marketing.  Mass  production  has 
brought  about  remarkable  changes^ in  merchandising 
during  the  last  quarter  century,  changes  which  have 
upset  methods  of  distribution  which  are  deemed  fixed 
and  unalterable.  The  old  order  of  wholesaler,  jobber 


and  retailer  has  developed  into  a  somewhat  confusing 
system  where  manufacturers  are  retailers,  wholesalers 
own  or  control  retail  stores,  and  retailers  own  wholesale 
establishments.  This  confusion  which  exists  in  con¬ 
nection  with  distribution  complicates  the  problem  of 
efficient  business  administration  and  gives  rise  to  a 
certain  amount  of  distrust  among  the  consuming  pub¬ 
lic.  The  Commerce  Department  has  found  upon  inves¬ 
tigation  that  nearly  a  million  business  men  in  this 
country  do  a  volume  of  business  hardly  large  enough 
to  provide  the  facilities  for  the  study  of  their  several 
problems.  Small  businesses  naturally  cannot  afford  to 
maintain  their  own  research  departments  on  the  scale 
necessary,  and  must  depe'hd  on  the  Government  for 
fact-finding  service  and  co-operation. 

The  “elimination  of  the  middleman”  is  a  meaning¬ 
less  expression,  it  is  pointed  out,  because  the  functions 
of  the  middleman  have  to  be  performed  whether  by 
individuals  or  by  branches  of  the  chain  store  oraniza- 
tions.  Whether  the  individual  middleman  will  continue 
to  operate  to  the  best  advantage  depends  largely  upon 
the  conduct  of  his  business. 

Recent  studies  by  the  Commerce  Department  have 
shown  that  the  profits  of  many  wholesalers  and  retail¬ 
ers  alike  are  being  dissipated  through  practices  such  as 
the  handling  of  unprofitable  items,  soliciting  unprofit¬ 
able  customers,  striving  for  volume  without  regard  to 
costs  and  the  use  of  uneconomic  credit  practices.  In  a 
wholesale  grocery  analysis  prepared  by  the  Department 
it  was  discovered  that  one  wholesaler  carried  2,100  sep¬ 
arate  items  in  his  inventory,  although  four  items  ac¬ 
counted  for  nearly  one-half  of  his  total  sales.  At  the 
same  time  representative  grocery  chain-store  ware¬ 
houses  handling  a  much  larger  volume  of  buisness  in¬ 
cluded  only  700  items.  Moreover,  the  chain  stores  se¬ 
cured  stock  turn-overs  of  twenty  times  annually,  while 
the  wholesaler  had  a  stock  turnover  of  only  seven 
times.  It  is  obvious  from  this  that  the  mark-up  of 
this  wholesaler  based  on  the  average  expense  of  doing 
business  would  necessarily  cause  certain  items  to  bear 
a  disproportionate  share  of  the  operating  expenses. 

An  analysis  of  wholesale  hardware  operations 
made  by  the  Department  revealed  one  case  where  a 
wholesaler  increased  his  dollar  profits  35  per  cent  by 
dropping  his  unprofitable  accounts,  which  amounted  to 
half  the  total,  cutting  his  sales  territory  by  a  third,  and 
reducing  his  inventory  almost  one-half. 

A  study  recently  issued  on  the  subject  of  analyzing 
retail  selling  costs  revealed  that  certain  commodities 
cost  nearly  three  times  as  much  to  sell  as  others.  An¬ 
other  study  into  retail  profits  through  stock  control 
shows  how  one  progressive  merchant  was  able  to  solve 
many  of  his  problems  by  means  of  a  simple  method  of 
record  keeping  through  which  he  was  enabled  to  pick 
out  and  discard  those  items  for  which  there  was  little 
or  no  demand.  Idle  merchandise,  it  is  pointed  out,  with 
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its  accumulating  burden  of  costs  for  storage,  interest, 
insurance,  taxes,  shrinkage,  depreciation  and  obsoles¬ 
cence  can  make  it  difficult  and  frequently  impossible 
for  a  merchant  to  remain  in  business  unless  the  accu¬ 
mulated  burden  is  passed  along. 

Among  the  many  subjects  in  the  field  of  retail 
merchandising  which  have  received  the  attention  of  the 
Commerce  Department  are  credit  and  delivery,  measur¬ 
ing  the  market,  store  location,  store  planning,  educat¬ 
ing  a  sales  force,  co-operative  advertising,  department 
leasing  and  vehicular  traffic  congestion. 

An  inquriy  unit  in  the  Domestic  Commerce  Divi¬ 
sion  of  the  Department  is  equipped  to  make  special  re¬ 
searches  and  to  answer  a  diversity  of  questoins  on  spe¬ 
cific  business  problems.  This  service  section,  which 
acts  as  a  clearing  house  of  information  on  all  phases 
of  domestic  trade,  receives  a  great  volume  of  requests, 
particularly  from  small  business  men,  for  information 
on  efficient  methods  of  store  operation,  trade  practices, 
credit  policies,  installment  buying,  stock  turnover, 
plant  location,  co-operative  buying  and  various  other 
subjects. 

Business  men  are  urged  by  Di*.  Klein  to  take  even 
greater  advantage  of  the  unique  and  varied  facilities 
of  the  Department  of  Commerce  to  help  solve  their 
commercial  problems.  The  pamphlet  which  has  just 
been  issued  gives  a  brief  outline  of  the  different  ways 
in  which  the  Department  can  be  of  practical  assistance. 
It  can  be  obtained  without  cost  upon  request  to  Wash¬ 
ington  or  from  the  offices  of  the  Bureau  of  Foreign  and 
Domestic  Commerce,  which  are  located  in  most  of  the 
commercial  centers  of  the  country. 

ORGANIZATION  OF  MARKETING  OF  FRUIT  AND 
VEGETABLE  PRODUCE  IN  ITALY 


HORTICULTURE  and  fruit-growing  in  Italy  rep¬ 
resent  two  branches  of  agricultural  activity  both 
admirably  suited  to  the  natural  conditions  of  the 
country.  It  should  accordingly  be  possible  to  develop 
these  industries  in  such  a  way  as  to  maintain  a  con¬ 
stant  and  abundant  flow  of  exports,  but  at  the  present 
time  there  is  not  yet  in  existence  any  adequate  organi¬ 
zation  of  production  and  trade,  although  such  organ¬ 
ization  is  under  contemplation.  In  1926  the  value  of 
the  fruit  production,  including  chestnuts  and  citrus 
fruits,  amounted  to  four  milliards  and  896,000,000 
liras;  if  the  value  of  the  table  grapes  be  added  the 
figure  approaches  six  milliards — i.  e.,  to  about  one- 
eighth  of  the  whole  agricultural  production  of  Italy. 
The  production  of  vegetables,  on  the  other  hand,  is 
reckoned  at  28,000,000  quintals,  valued  at  two  and  a 
half  milliards  of  liras.  In  1926  the  value  of  the  ex¬ 
ports  of  fruit  and  vegetables,  taken  together,  was 
2,274,788,188  liras  out  of  a  total  of  little  more  than  18 
milliards,  representing  thus  about  one-eighth  of  the 
value  of  the  total  xports.  There  is  no  exact  informa¬ 
tion  about  the  number  of  persons  engaged  in  vegetable 
and  fruit  growing  or  in  the  industries  connected  with 
the  cultivation,  but  it  must  be  very  considerable;  the 
same  is  true  of  the  figures  representing  the  propor¬ 
tion  of  general  traffic  devoted  to  these  industries  and 
the  relative  contribution  to  the  taxes.  The  whole  ques¬ 
tion  is  one  of  great  national  interest  as  is  clear  from 
the  numerous  measures  undertaken  by  the  Govern¬ 
ment  and  by  the  agricultural  organizations  with  a 
view  to  finding  for  the  horticultural  problem  a  solu¬ 
tion  in  accordance  \dth  new  conditions  and  require¬ 
ments.  It  is  not  a  simple  question  of  quantities,  nor 


of  costs;  it  is  primarily  a  problem  of  standardization 
and  of  marketing.  In  other  words,  it  is  essential,  not 
merely  to  grow  large  quantities  and  at  low  prices,  but 
also  to  grow  what  is  in  most  request  on  the  market  and 
to  offer  the  commodity  in  the  most  acceptable  form 
and  at  the  right  moment.  Keeping  these  objecte  in 
view,  the  competent  bodies  have  under  consideration  a 
comprehensive  scheme  for  further  development  of  in¬ 
struction,  experiment  and  technical  propaganda,  fruit 
growers’  competitions,  encouragement  of  demonstra¬ 
tion  farms,  formation  of  consortia  among  fruit  grow¬ 
ers  which  are  of  special  service  for  standardization  of 
products,  transport  improvement,  protection  of  the 
commodities  in  international  trading,  etc. 

Special  mention  should  be  made,  particularly  as 
regards  trade  with  foreign  countries,  of  the  work  of 
the  Institute  Nazionele  per  1’  Esportazione,  the  object 
of  which  is  to  secure:  (a)  the  effective  application  of 
legislative  measures  for  protection  of  fruit  and  vege¬ 
tables  against  pests;  (b)  the  speedy  introduction  of 
kinds  and  varieties  of  fruit  and  vegetables  which  are 
of  more  commercial  value  and  for  which  the  consumer 
will  pay  a  higher  price;  (c)  the  adoption  of  methods 
of  cultivation  likely  to  improve  the  special  character¬ 
istics  of  products  already  largely  exported  and  in  par¬ 
ticular  likely  to  induce  early  ripening,  of  which  the  re¬ 
sult  may  be  that  such  products  secure  higher  prices 
as  the  first  of  their  kind  on  the  market.  The  Institute 
carries  on  propaganda  on  these  lines  by  means  of 
monographs,  pamphlets  and  circulars  which  give  par¬ 
ticulars  for  each  product  of  the  consumption  on  the 
different  markets,  the  situation  as  regards  competition 
and  the  special  requirements  of  the  consumer,  and 
which  also  make  clear  to  growers  and  exporters  the 
necessity  of  improving  the  quality  of  goods  and  of 
packing.  In  this  way  practical  results  have  already 
been  obtained.  A  remarkable  instance  is  that  of  the 
Federazione  degli  Agricoltori  at  Ravenna,  which,  in 
consequence  of  suggestions  made  by  the  Institute  per 
r  Esportazione,  grew  and  exported  in  1927 — ^through 
its  own  trading  organzations,  the  Co-operative  Society 
of  Fruit  and  Vegetable  Growers — 2,000  quintals  of  to¬ 
matoes,  all  globular  in  shape  and  glossy  and  firm- 
fleshed  in  anpearance.  The  fruit  had  been  obtained 
from  seed  directly  imported  from  Holland,  and  se¬ 
cured  very  satisfactory  prices  on  the  German,  Swiss 
and  British  markets,  thus  making  it  possible  for  the 
Society  to  pay  the  grower  more  than  double  the  price 
paid  by  the  local  preserve  factory.  Again  collective 
purchases  are  made  abroad,  on  account  of  individual 
growers,  of  plants  of  recommended  varieties,  the  in¬ 
troduction  of  which  into  Italy  will  be  advantageous. 
In  addition,  information  is  collected  in  each  district 
as  to  the  details  of  every  type  of  fruit  or  vegetable 
cultivation,  with  a  view  ot  ascertaining  the  precise 
degree  of  productivity  and  early  maturity,  as  well  as 
the  commercial  value;  this  information  is  supple¬ 
mented  by  enquiries  into  the  production  costs  and  sell¬ 
ing  prices  of  the  different  centres  of  cultivation. 

Conditions  at  the  port  markets  whence  these  na¬ 
tional  products  are  shipped  are  the  subject  of  special 
study.  The  Institute  supplies  Italian  growers  and  ex¬ 
porters  with  all  the  information  which  may  be  of  as¬ 
sistance  in  their  business,  in  particular  making  known 
the  most  scientific  methods  of  grading  and  packing 
the  products  and  the  use  of  the  more  modern  commer¬ 
cial  methods  for  enhancing  the  value  of  the  commod¬ 
ity.  In  this  connection  a  national  mark  has  been 
instituted,  by  the  law  of  June  23,  1927,  No.  1272,  for 
the  products  of  fruit  and  vegetable  cultivation  in- 
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tended  for  shipment  abroad.  This  came  into  force  for 
citrus  fruits  on  January  1,  1928,  will  be  gradually 
extended  to  other  kinds  of  fruit  and  vegetables.  The 
use  of  the  national  mark,  authorized  by  the  National 
Institute  for  dealers,  growers  and  co-operative  socie¬ 
ties  for  production  making  application,  is  subject,  in¬ 
ter  alia,  to  the  following  conditions:  (a)  that  the 
products  meet  the  requirements  of  selection,  grading 
uniformity,  degree  of  maturity,  preservation  and  other 
requirements  laid  down  by  special  regulation;  (b) 
that  the  style  of  packing  and  the  packages  correspond 
to  the  instructions  laid  down  and  to  the  designs  and 
dimensions  prescribed;  (c)  that  the  commodities  in 
question  are  found  to  be  perfectly  sound  and  free  from 
animal  or  vegetable  parasites. 

Inspection  of  goods  bearing  the  mark  will  be  car¬ 
ried  out  both  in  Italy  and  in  the  foreign  country  by 
inspectors  specially  appointed.  Severe  penalties  are 
attached  to  breach  of  the  regulations ;  any  person  not 
observing  them  is  liable,  according  to  the  particular 
case,  to  reprimand,  to  temporary  suspension  from  use 
of  the  mark  and  to  withdrawal  of  the  authorization  for 
its  use ;  further,  a  fine  may  be  imposed  on  the  offender 
of  from  500  to  10,000  liras ;  anyone  subsequently  mak¬ 
ing  unauthorized  use  of  the  mark  is  punished  with  im¬ 
prisonment  for  two  years  and  with  fine  up  to  2,000 
liras;  anyone  falsifying  or  altering  the  mark  in  any 
way  will  be  imprisoned  up  to  three  years  and  with  fine 
up  to  5,000  liras.  In  addition  by  Decree-Law  of  De¬ 
cember  20,  1927,  No.  2,670,  authorization  has  been 
given  for  the  constitution  of  “consortia  for  the  man¬ 
agement  of  warehouses  for  the  storage  and  condition¬ 
ing  of  fruit  and  vegetable  products.”  These  organi¬ 
zations,  which  are  corporate  bodies  and  self-govern¬ 
ing,  are  formed  for  the  purpose  of  establishing  and 
directing,  in  the  larger  fruit  and  vegetable  centers  of 
Sicily  and  Southern  Italy,  depots  for  collection,  stor¬ 
age,  cleaning,  conditioning  and  packing  the  products 
in  question;  they  may  also  undertake  orders  and  con¬ 
signments  business,  and  may  institute  in  Italy  or 
abroad  agencies  and  representatives  and  may  carry  on 
any  operation  whatever  having  similar  objects. 

A  further  measure  likely  to  produce  valuable  re¬ 
sults  is  the  formation  in  Rome  by  the  Confederazione 
Nazionale  degli  Agricoltori  of  a  national  organization 
for  fruit  and  vegetable  and  citrus  growing  (Ente  Na¬ 
zionale  Orto-frutticolo  agrumario)  with  the  following 
objects:  (a)  organization  of  supplies  from  seed  nur¬ 
sery  gardens,  so  that  the  farmer  will  obtain  seeds  and 
plants  as  asked  for  and  meeting  trade  requirements; 

(b)  supply  of  detailed  information  to  cultivators  as  to 
what  may  most  advantageously  grown  and  on  tech¬ 
nical  and  economic  methods  likely  to  have  good  results ; 

(c)  all  possible  encouragement  of  direct  contact  be¬ 
tween  producer  and  consumer,  so  that  the  latter’s  re- 
ouirements  may  be  promptly  and  clearly  envisaged  and 
the  difference  between  the  wholesale  and  retail  price 
may  be  reduced  to  a  minimum.  All  growers  and  all 
the  co-operative  fruit  and  vegetable  growing  societies 
are  being  grouped  into  provincial  sections  by  the  new 
organization.  The  sections  each  have  their  own  com¬ 
mittee  consisting  of  the  local  experts  of  highest  repu¬ 
tation  and  the  following  classes  of  producers  are  in¬ 
cluded  :  horticulturists,  fruit  growers,  vine  growers 
(including  both  those  who  grow  grapes  and  those  who 
produce  grapes  for  wine),  citrus  fruit  growers,  nur¬ 
sery  gardeners  and  seedsmen.  The  work  of  these  sec¬ 
tions  is  esentially  to  supervise  production  in  the  dif¬ 


ferent  provinces  on  lines  laid  down  from  headquarters. 
Thus  a  powerful  technical  and  economic  organization 
has  come  into  being,  and  in  view  of  the  fact  that  the 
attainment  of  its  ends  demands  an  exact  knowledge 
of  the  most  scientific  methods  of  dealing  with  the 
facts,  the  Confederazione  Nazionale  degli  Agricoltori 
has  organized  a  special  course  of  training  for  techni¬ 
cians  in  fruit  and  vegetable  growing.  This  course  was 
lately  held  at  Bologna  and  was  attended  by  nearly  400 
persons. 

Sw/rce:  Regio  decreto-legge  18  aprile  1926,  b  800;  Con- 
stituzione  dell’  “Institute  Nazionale  per  I’Esportazione.”  Ga- 
zetta  Ufficiale  del  Regno  d’ltalia,  No.  19.  Rome,  24  May,  1926. 
Prowedimenti  legislativi  sul  marchio  nazionale  diesportazione 
per  i  prodotti  orto-fruitticoli.  Institute  Nazionale  per  I’Espor¬ 
tazione,  Rome,  1927.  Regio  decretolegge  29  dicembre,  1927,  n. 
2670.  Constituzione  di  consorzi  per  la  gestione  di  magazzini 
per  il  deposito  e  la  condizionatura  di  prodotti  orto-frutticoli. 
Gazette  Ufficiale  del  Regno  d’ltalia.  No.  20,  Rome  25,  January 
1928.  Address  delivered  on  10  January,  1928,  at  the  R.  Uni¬ 
versity  of  Bologna  by  his  Ex  Bisi,  Under- Secretary  of  State  to 
the  Ministry  of  Nacional  Economy,  for  the  opening  of  the 
course  on  fruit  and  vegetable  growing.  L’  Agricoltore  d’ltalia, 
No.  2,  Rome,  14  January,  1928.  Inaugural  address  of  the  course 
delivered  by  Dr.  G.  Cacciari,  President  of  the  National  Fascist 
Confederation  of  Farmers  (Confederazione  Nazionale  Fascista 
degli  Agricoltori).  Ibid.  Sani  (Sebastiano).  Sviluppi  ed  or- 
ganizzazione  dell’  orto-frutticoltura  L’ Agricoltore  d’ltalia,  No.  1, 
Rome  7,  January  1928. 

International  Review  of  Agriculture,  Rome,  Italy,  May, 
1928,  No.  5,  pages  435-437. 

PUBLIC  USE  NECESSITATES  HEAVY  INCREASE 
IN  LONG-DISTANCE  TELEPHONE  CON¬ 
STRUCTION  PROGRAM  FOR  1928 


IN  additional  expenditure  of  $11,042,000  for  con¬ 
structing  new  long-distance  telephone  facilities 
during  1928  has  been  authorized  by  the  Amer¬ 
ican  Telephone  and  Telegraph  Company,  according  to 
an  announcement  by  T.  G.  Miller,  general  manager  of 
the  long-lines  department  of  that  company.  This  in¬ 
crease,  made  necessary  by  the  unusual  rapid  growth 
in  the  number  of  long-distance  calls  during  the  first 
half  of  this  year,  brings  the  total  appropriations  for 
new  construction  during  1928  on  the  longer  haul  tele¬ 
phone  circuits  of  the  Bell  System  to  $49,038,000,  as 
compared  with  $36,406,000  expended  during  1927,  the 
previous  record  year  in  construction. 

This  expenditure  will  be  applied  to  extensions  and 
improvements  on  long-distance  lines  in  all  sections  of 
the  country,  including  the  three  transcontinental 
routes.  During  the  first  half  of  1928,  as  compared 
with  the  same  period  of  1927,  telephone  users  in¬ 
creased  their  use  of  the  long-distance  circuits  of  the 
American  Telephone  and  Telegraph  (jompany  an  aver¬ 
age  of  20  per  cent.  Nor  did  they  forget  to  call  abroad 
frequently,  with  the  result  that  part  of  this  increased 
expenditure  will  be  used  to  speed  up  the  preparation 
of  short-wave  transoceanic  systems,  to  supplement  the 
long-wave  transatlantic  telephone  system  in  service 
since  January,  1927. 

Other  construction  items  sharing  in  this  addi¬ 
tional  appropriation  are  aerial  wire  lines,  telephone 
cable  lines,  carrier  current  telephone  and  telegraph 
circuits,  whereby  several  messages  can  be  sent  simul¬ 
taneously  over  one  pair  of  wires;  telephone  repeaters 
and  loading  coils,  which  amplify  the  weakening  voice 
currents  on  long-haul  routes;  radio  program  trans¬ 
mission  circuits  to  supplement  those  already  used  by 
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the  National  Broadcasting  Company,  the  Columbia 
chain  and  others,  and  land  and  buildings  to  house  the 
specialized  equipment  needed  to  operate  these  lines. 

Of  the  construction  program  about  $32,400,000 
will  be  spent  on  additions  and  extensions  to  long-dis¬ 
tance  lines  and  more  than  $12,000,000  on  central  office 
equipment  used  in  connection  with  long-distance  calls. 

Additional  telephone  circuits  will  be  added  before 
the  end  of  the  year  to  all  three  transcontinental  routes, 
additional  wires  being  strung  from  Omaha  via  Denver 
and  Salt  Lake  City  to  Sacramento,  Cal.,  where  connec¬ 
tion  is  made  to  cable  to  San  Francisco;  along  the 
Northern  Transcontinental  route,  the  western  ter¬ 
minal  of  which  is  at  Seattle,  and  from  El  Paso,  Texas, 
to  Los  Angeles  on  the  Southern  Transcontinental 
route.  Additional  wire  will  also  be  added  southward 
from  MinneaTX)lis  to  Mason  City,  Iowa.  The  projected 
New  York- Atlanta  telephone  cable  which  at  the  begin¬ 
ning  of  1928  had  reached  Petersburg,  Va.,  will  be 
pushed  southward  to  Charlotte,  nearly  across  the 
State  of  North  Carolina.  New  telephone  cable  will 


also  be  placed  southward  from  Toledo  to  Findlay,  Ohio, 
and  additional  cables  will  be  installed  or  started  on  a 
number  of  existing  cable  routes. 

Estimates  at  the  beginning  of  1928  called  for 
1,367  miles  of  new  telephone  cable  construction,  shat¬ 
tering  all  past  construction  records  for  a  single  year. 
This  estimate  is  now  further  increased  and  the  com¬ 
pletion  of  nearly  1,600  miles  is  planned  by  December 
31st.  The  rapid  advancement  of  this  program  for  pro¬ 
viding  virtually  storm-proof  telephone  cables  between 
all  important  centers,  together  with  associated  equip¬ 
ment  needed,  will  require  the  major  portion  of  the 
newly-authorized  additional  expenditure  of  $11,042,- 
000.  Over  $4,000,000  will  be  spent  on  additional  aerial 
wire  circuits  through  less  populated  sections. 

This  specialized  material  will  be  furnished  largely 
by  the  Western  Electric  Company.  Officials  of  the 
manufacturing  organization  report  extensive  rear¬ 
rangements  under  way  providing  for  an  increase  in 
plant  capacity  to  keep  pace  with  the  enlarged  construc¬ 
tion  rogram. 


WISCONSIN  ADVERTISES  ITS  CANNED  FOODS 

The  photograph  reproduced  herewith  will  tell  you 
the  story  before  we  can  well  begin,  and  it  is  just 
as  progressive  and  as  unique  as  this  picture 
indicates. 

The  Wisconsin  Canners  Association,  determining 
to  make  Wisconsin  canned  foods  known  wherever  they 
go,  has  made  an  arrangement  with  the  Union  Refrig¬ 
erator  Transit  Company  for  200  refrigerator  cars,  and 
likewise  with  the  Northwestern  Refrigerator  Line  Com¬ 
pany,  to  move  the  products  of  its  members,  but  in 
doing  so  to  tell  the  world  what  the  cars  contain.  These 
cars  are  assigned  for  the  movement  of  canned  foods 
from  members  of  that  Association  to  their  buyers. 

The  cars  of  the  Union  Refrigerator  Transit  Com¬ 
pany  are  painted  yellow  with  the  lettering  “The  Best 
Canned  Peas  from  Wisconsin”  in  red,  the  balance  of 
the  letters,  as  shown  in  the  photograph,  in  black.  The 
cars  of  the  Northwestern  Refrigerator  Line  Company 


are  painted  a  battleship  gray  with  the  letters  in  red 
and  black. 

All  of  these  cars  ar&  just  out  of  the  shop,  most 
of  them  brand-new  equipment  built  by  the  American 
Car  and  Foundry  Company  of  Chicago.  And  they  are 
now  in  active  service,  the  first  car  out  of  the  shop 
having  been  dispatched  to  Dallas,  Texas,  and  up  to  date 
carloads  have  been  moved  as  far  as  the  Atlantic,  out 
to  the  Pacific  Coast,  and  down  to  the  Gulf  of  Mexico. 
Thus  it  is  seen  that  their  advertisement  is  covering  the 
entire  country  and  telling  about  Wisconsin  canned 
foods. 

This  is  a  progressive  step  forward  and  the  Associa¬ 
tion  deserves  much  credit  for  it.  Other  States  and 
other  products  will  undoubtedly  try  to  imitate  them 
and  the  railroad  will  probably  have  trouble  in  trying 
to  comply  with  all  the  requests  they  get  for  similar 
service. 

But  Wisconsin  canners  have  set  the  pace,  and  that 
is  what  they  are  fond  of  doing,  and  they  will  not  mind 
who  or  how  many  try  to  follow  them. 
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Good  Labeling: 


applying  all  kinds  of  labels — plain,  embossed  or 
varnished,  heavy  or  light,  compact  or  loose  texture, 
varying  widths — 

cans  of  all  conditions — hot  or  cold,  dry  or  moist- 

all  kinds  of  atmospheric  conditions — 

KNAPP  Labelers  do  good  labeling  under  all  these 
conditions! 


'S^FRED  H.KHAPP  CORPORATION 


KNAPPCO  gums  ana  pastes 
are  m^de  expressly  for  use  in 
Knapp  Labeling  Machines. 
Shipped  from  New  York  or 
Chicago. 


LABELING  OK/ BOXING  NACHINES 


CEHERAU  OFFICE  AND  FACTORY 
RIDOEWOOD,  NEW  JERSEY 

icisco  Baltimore 

Hamilton,  Ont.,  Canada 


Chicago 


ZASTROW’S  PROCESS  ROOM  EQUIPMENT 


Zastrow  Hydraulic.  Steam  Impelled 
Circle  Crane,  radius  up  to  18  ft. 


Improved  Process  Kettle  or 
Retort  40”  x  72”  and  other 
sizes. 


Process  Crates,  Standard  3.  4  & 
5  tiers.  Als  Special  Sizes 


MADE  By 

ZASTROW  MACHINE  CO.,  Inc, 

Foot  of  Thames  St. 
BALTIMORE,  MD. 
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News  Around  The  Industry 

The  Doings  of  Canners  and  Others  in  All  Sections  of  the  Country — 
A  Family  Chat  of  Every  Day  Happenings. 


CALIFORNIA 

To  Head  Agricultural  Body  —  Claude  Burton 
Hutchison,  formerly  director  of  the  College  of  Agricul¬ 
ture,  Davis,  Cal.,  and  more  recently  a  member  of  the  In¬ 
ternational  Education  Board,  has  been  appointed  direc¬ 
tor  of  the  Giannini  Foundation  for  Agricultural  Eco¬ 
nomics,  for  which  A.  P.  Giannini,  of  San  Francisco, 
has  provided  a  fund  of  $1,000,000.  He  is  considered  a 
world  authority  on  farm  conditions. 

Ask  Big  Price  for  Olives — Olive  growers  in  the 
Terra  Bella,  Cal.,  district  are  holding  their  crop  for 
$100  a  ton  this  year,  owing  to  the  light  crops  in  some 
sections.  The  crop  promises  to  be  about  the  same  size 
as  that  of  1927. 

Big  Fire  Loss  by  Can  Co. — A  fire  recently  visited 
the  plant  of  the  Los  Angeles  Can  Co.,  Los  Angeles, 
Cal.,  causing  a  loss  estimated  at  $300,000. 

New  Cannery — George  W.  Simmie  has  filed  a 
statement  to  indicate  that  he  is  engaged  in  the  vege¬ 
table  canning  business  at  Upper  Lake,  Cal.,  under  the 
firm  name  of  the  Noon  Packing  Company. 

A  Peach  of  a  Pitter — What  is  believed  to  be  a  new 
state  record  for  pitting  cling  peaches  was  established 
by  Addie  Pingree,  a  high  school  girl,  at  Modesto,  Cal., 
when  she  pitted  167  boxes  of  fruit  in  eight  hours. 

INDIANA 

May  Add  New  Lines  Next  Season — The  Greenfield 
Packing  Co.,  Greenfield,  Tnd.,  may  add  green  beans  and 
pumpkin  to  their  line  next  year.  Little  change  in 
equipment  is  necessary  in  order  to  handle  these  prod¬ 
ucts  which  will  prolong  their  running  season  con¬ 
siderably. 

Passed  With  Honors — ^The  compliment  of  “operat¬ 
ing  under  the  highest  standards  of  sanitation”  was 
paid  to  the  Wabash  Valley  Canning  Company,  Attica, 
Ind.,  at  a  recent  inspection. 

OHIO 

Making  Them  Feel  Good — ^W.  J.  Dotter,  sanitary 
inspector  of  canneries  from  the  State  Board  of  Health 
Department,  visited  West  Jefferson  recently  and  gave 
the  Kiser-Hoe  factory  the  “once  over.” 

Mr.  Dotter  told  Superintendent  W.  A.  Beedle  that 
he  had  one  of  the  “cleanest  canning  factories”  in  the 
state  of  Ohio. 

Short  Crop  Outlook — Reports  received  from  virtu¬ 
ally  every  section  of  the  State  indicate  that  the  Ohio 
crop  of  sweet  corn  for  canning  purposes  will  not  be 
more  than  50  to  60  per  cent  of  normal  and  that  toma¬ 
toes  for  canning  will  not  average  more  than  50  per  cent 


of  a  normal  crop.  The  same  situation  prevails  in  most 
sections  of  the  country. 

OREGON 

Wholesale  Grocers  to  Run  Cannery — The  Reid, 
Murdock  Company,  Chicago  wholesale  grocers,  have 
leased  a  cannery  from  the  Pacific  Fruit  Canning  and 
Packing  Company,  at  West  Salem,  Oregon,  with  an  op¬ 
tion  to  buy  at  the  end  of  a  year. 

Many  improvements  to  the  building  and  equipment 
will  be  made  immediately. 

Prunes,  cherries,  loganberries,  blackberries,  straw¬ 
berries,  pears,  meats  and  a  full  line  of  vegetables  will 
be  packed. 

WESTERN  CANNERS  TO  MEET 

The  Western  Canners  Association  will  hold  its  fall 
meeting  of  1928  'at  Hotel  Sherman,  Chicago, 
Louis  XVI  Room,  on  Tuesday,  December  4th,  and 
Wednesday,  December  5,  1928.  The  International  Live 
Stock  Show  will  be  held  in  Chicago  the  same  week,  and 
railroad  tickets  can  be  bought  for  one  and  a  half  fare 
for  the  round  trip  at  station  of  departure,  no  validation 
at  Chicago  required.  The  rate  is  open  to  everyone. 

All  canners  are  invited  to  attend  the  meeting, 
whether  they  are  members  of  the  Western  Canners  As¬ 
sociation  or  not.  The  chief  subject  considered  will  be 
“Can  the  general  condition  of  the  canned  vegetable  in¬ 
dustry  be  improved  through  the  development  of  a 
close  working  corporative  movement  similar  to  those 
which  have  greatly  benefited  ther  industries  and  what 
kind  of  a  movement  would  be  most  likely  to  succeed. 

Expert  legal  and  organizing  talent  will  be  present 
and  the  convention  is  likely  to  be  most  important  to  the 
industry.  All  canners,  members  or  not,  will  be  wel¬ 
come.  Convention  open  Sunday,  December  4th,  at 
luncheon,  as  usual. 

GEORGE  A.  COOPER  NEW  MEMBER  OF  STAFF  OF 
THE  DIVISION  OF  SIMPLIFIED  PRACTICE 

Mr.  George  A.  Cooper,  of  the  Monongahela  West 
Penn  Public  Service  Company,  Fairmont,  W.  Va., 
has  been  appointed  as  an  assistant  chief  business 
specialist  in  the  Division  of  Simplified  Practice  of  the 
Bureau  of  Standards,  U.  S.  Department  of  Commerce, 
according  to  Mr.  Ray  M.  Hudson,  assistant  director  in 
charge  of  Commercial  Standards  Group  of  the  Bureau. 

Prior  to  coming  with  the  Division  of  Simplified 
Practice  Mr.  Cooper  was  Superintendent  of  Materials 
of  the  Monongahela  West  Penn  Public  Service  Com¬ 
pany.  He  has  had  considerable  experience  in  the 
actual  application  of  simplified  practice  within  a  com¬ 
pany,  inasmuch  as  his  concern  reduced  their  financial 
investment  in  inventory  by  33  per  cent  and  eliminated 
16  per  cent  of  the  items  carried  in  stock  through  sim¬ 
plification. 
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HOW  TO  MEET  THE  DEMAND 

FOR 

QUALITY 

THAT  MUST  BE  PRODUCED  FROM  NOW  ON  ? 

You  should  have  a  copy  of  this  invaluable  book  on  hand  for  quick,  ready  refer¬ 
ence,  and  study. 

It  may  be  the  means  of  saving  you  many  dollars  in  Spoiled  goods  or  ruined  quality. 

Men  who  have  it  say  they  would  not  take  $  1 000.  for  it  if  they  could  not  get 
another  copy. 

A  Processor  of  35  years  experience  said  he  did  not  realize  how  much  he  needed  it. 

It  Is  Insurance  Against  Mistakes 

THIS  BOOK  furnishes  the  answer  to  the  man  who  really  wants  to  improve 
his  Quality,  and  have  his  goods  safe  and  always  dependable. 


You  may  think  you  Do  Not  Need  It— But  the  house  with  this  book  in  the  Safe 
feels  a  confidence,  an-ease-ofmind,  which  no  other  $10.00  can  buy !  ! 


Bound  in  Leatherette, 


For  Sale  By  All 
Supply  Houses, 
Dealers,  etc. 

Published  By 

The 

Canning  Trade 

BALTIMORE.  MD. 
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Wanted  and  Por  Sale. 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale — Machinery 


To  Represent  Canners 


FOR  SALE- 

1  Burt  Labeler,  electrically  driven,  for  No.  3  cans 
1  Burt  Labeler,  adjustable  for  No.  2  cans  and 
smaller. 

Address  Box  A-1603  care  of  The  Canning  Trade. 

FOR  SALE — 200  gal.  copper  steam  jacketed  kettles,  re¬ 
conditioned,  excellent  value. 

Address  Box  A-1593  care  of  The  Canning  Trade. 

FOR  SALE— Two  rebuilt  Souder  Continuous  Cookers, 
475  can  capacity.  Good  as  new.  Also  one  325  can 
cooker  in  excellent  condition.  Bargains. 

Souder  Mfg.  Co., 

Bridgeton,  N.  J. 

FOR  SALE— New  Copper  Steam  Jacketed  Kettles  and 
Mixers,  twelve  sizes,  15  to  500  gallon,  always  in 
stock,  all  extra  heavy  and  tested  225  pounds  pres¬ 
sure.  Also  New  Copper  Pulp  Coils  in  stock,  for  1000 
gallon  tanks. 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio 
Kettle  Manufacturers,  Established  1876 

FOR  SALE— One  Hawkins  and  One  Ayars  exhaust 
box.  Burnham  double  filler  cooker  for  corn,  pumpkin, 
apple  butter,  etc.  Zastrow  hoist,  temperature  regu¬ 
lators  for  kettles  and  blanchers  with  compressed  air- 
tanks.  Beveled  gears,  split  steel,  wood,  and  clutch 
pulleys.  Shafting  hangers,  pipes,  valves  and  fittings. 
Complete  equipment  for  handling  one  thousand 
bushels  of  apples  per  day. 

Address  Oswego  Preserving  Co.,  Oswego,  N.  Y. 

FOR  SALE— Oyster  Steaming  outfit  complete  and  in 
perfect  condition,  including  3-car  Renneburg  Steam 
box  with  16  cars  and  200  feet  of  track.  Oyster  measur¬ 
ing  tubs  and  accessories. 

Address  Box  1607  care  of  The  Canning  Trade. 

Machinery — Wanted 


WANTED  to  buy  a  single  and  double  mixer  suitable  for 
mixing  ground  meat  and  cereals.  Can  Filling  Machine 
for  number  two  cans.  Exhauster,  Horizontal  Retort 
Power  and  hand  Labeling  machine. 

Address  Hill  Beef  Packing  Co.,  Topeka,  Kans. 

Wanted — Seed 


WANTED— To  purchase  Rogers  Bros.,  Refugee  Wax 
and  Stringless  Refugee  Bean  Seed.  About  900  lbs.  of 
each. 

Address  Box  A-1605  care  of  The  Canning  Trade. 


We  want  a  strong  connection  to  supply  our  require¬ 
ments  in  large  quantities  of  Maryland,  Delaware  and 
Virginia  products.  With  competitive  prices  and 
quality,  we  can  do  a  very  large  business.  Liberal 
advances  will  be  given  an  consignment  immediately 
upon  arrival. 

Address  Box  A-1598  care  of  The  Canning  Trade. 


Help  Wanted 


WANTED— Man  to  install  and  superintend  small  beef  Cannery 
only  one  product  canned.  State  experience,  salary  expected, 
age  and  if  any  curing  or  other  beef  packing  house  experience. 
Address  Hill  Beef  Packing  Co.,  Topeka,  Kans. 


TIN  DECORATOR  PRODUCTION  EXECTIVE,  thoroughly  ex- 
.  perienced  in  all  phases  of  high  grade  decorated  tin  and  aluminum 
packages,  including  all  steps  in  Lithographing,  estimating,  lay¬ 
outs,  and  manufacturing.  Can  organize  and  manage  the  laying 
out  of  a  new  plant.  Am  well  known  in  the  trade  and  can  furnish 
the  best  of  reference. 

Address  Box  B-1606  care  of  The  Canning  Trade. 


WANTED — Man  thoroughly  acquainted  with  the  packing  of  Soups 
such  as  Vegetable  Soup,  Tomato  Soup  and  Pea  Soup,  also  mixed 
Vegetable  Soup.  Address  with  references  and  salary  expected : 
Phillips  Packing  Company 

Cambridge,  Md.  U.  S.  A. 


50  Years  of  Service  to  Canners 

Thos.  J.  Meehan  &  Co.,  Inc> 


L 


<  Tho«.  L.  Nortii  ) 

11  W.  Redwood  Street,  Baltimore  Md. 
BROKERS  and  COMIWISSION  MERCHANTS 

Canners'  Accounts  Solicited  for  Tip-Top  Buyers. 


I  I 

J 


ii:irJ-aa::=z.ll.ll. 

1  CRATES 

L  ,_inr-rr-=Tini===ini - =ini 

PACKING  BOXES  | 

1  Chapman 

B 

III 

&  Dewey 
Company 

1 

Lumber 

□ 

1 

Manufac  turers 

n  Memphis, 

Tenn.  | 

yi  All  Varieties  Gum  and  Cottonwood  Boxes  and  Crates.  ^ 

□  n 

Rfcsamr — rrrTnrai - =ir:ii - -mi - in^ - 


October  1,  1928 


THE  CANNING  TRADE 


25^ 


1928  Model  Viner 


MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 


CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 


VARIABLE  sp>eed  drive  to  BEAT  ER 
CYLINDER  ONLY 

Patented  March  IS,  192A 

(REEVES  TruiiKiiiisMoii) 


CHISHOLM-RYDER  COMPANY,  Inc. 

NIAGARA  FALLS,  N.  Y. 


Grmen  Bean  Cradere 
Green  Bean  Cleaners 
Green  Bean  Cutters 


A.  K.  ROBINS  &  COMPANY,  INC. 
Baltimore,  Md. 


MANUFACTURERS  OF 

Can  Markers  Green  Pea  Viners 

Lift  Tracks  Green  Pea  Feeders 

Conve^'ors  Green  Bean  Snippers 

SPECIAL  MACHINERY  BUILT  TO  ORDER. 

SPECIAL  AGENTS 

JAMES  Q.  LEAVITT  CO.  BROWN  BOGGS  FOUNDRY  A  MCH.  CO.,  Ltd. 

Ogdea,  Utah  Hamilton,  Ontario 


Don’t  Countenance  Spoilage! 


Investigate  immediately  and  stamp 
out  the  cause  of  your  spoilage  at 
the  source. 


Our  experience  and  facilities 
fit  us  to  serve  you. 

Plant  Surveys  Laboratory  Examinations 


SAFETY 

First,  last  and  always. 

Watch  your  increasing  values  and  increase 
your  insurance  proportionately. 

You  can  do  this  most  economically  with 

CAHNERS  EXCHANGE  SUBSCRIBERS 
at 

WARNER  INTER-INSURANCE  BUREAU 

where  for  twenty  years  the  net  cost  of 
insurance  has  averaged  $6.20  per  thousand 
less  than  the  usual  insurance  company  pre- 


Strasburger  &  Siegel 

CHEMISTS  &  FOOD  TECHNOLOGISTS 


15  S.  Gay  St. 


Baltimore,  Md. 


Write  or  wire  for  the  additional  protection 
you  need. 

LANSING  B.  WARNER  Incorp. 
155  East  Superior  Street 
Chicago,  Illinois 
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HANSEN 
MASTER  -  BUILT: 

Pea  and  Bean  Filler 
Conveyor  Boot 
Corn  Cooker  Filler 
Fruit  and  Vegetable  Filler 
Automatic  Tomato  Filler 
Sanitary  Can  Washer 
Automatic  Kraut  Filler 
Beet  Topper 
Gallon  Fillers 
Potted  Meat  Filler 
Chili  Con  Came  Filler 
Automatic  Quality  Pea  Grader 

Hansen  Canning  Machinery  Corp. 

Cedarburg,  Win. 


(  Can  prices 


1928  season 

The  American  Can  Company  announces  the  following 
term  contract  prices,  F.O.B.  its  factories,  for  Standard 
Sizes  of  Sanitary  Cans  for  the  Central  and  Eastern  parts 
of  the  United  States. 


No.  1  size . $14.85  per  M. 

No.  2  size .  20.67  per  M. 

No.  2H  size .  26.06  per  M. 

No.  3  size  i  *  s  s  .  .  28.14  per  M. 

No.  10  size  s  s  s  [t  s  •  62.21  per  M. 

AMERICAN  CAN  COMPANY 

CONTAINfftt  OF  TIN  FLATt  •*  tlACK  IKON  •  CAIVANI2CD  IRON  «  flBRl 


I 

The  Livingston  County 
Canning  Co. 

HEMLdCK,  N.  Y. 

Operated  the  Hydro  Geared  Grader 
last  Year.  We  would  refer  all  can- 
ners  to  them  as  to  its  capacity  and 
grading. 


The  Sinclair-Scott  Co. 

WdU  &  Patapaco  Sts. 
BALTIMORE,  MD. 


1 


TRY 


‘TOWNSEND”  AT  OUR  RISK 

TTte  Choicm  of  tho  Carmfal  Bayor 


"We  are  now  in  position  to 
offer  immediate  delivery  on 
TOWNSEND  String  Bean 
Cutters;  that  is,  if  your  order 
cannot  be  shipped  out  of 
stock  it  will  not  be  held  up 
more  than  twenty-four  hours. 
You  cannot  get  better  value 
or  service  elsewhere. 


cuiana  Burton,  Cook  &  Co. 

trouble,  will  be  over  _  m.i  v 

when  yoa  in.t.U  •  TOWNSEND  Rome,  N.  Y . 

{Suecmatort  to  Z.  P,  Townaond,  tho  original  patontoo) 
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THE  CANNING  TRADE 

CANNED  FOOD  PRICES 

Prices  ^ven  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimort  figures  corrected  hj  these  Brokers:  tThomas  J.  Meehan  A  Co.  ^Howard  B.  Jones  &  Co. 

York  prices  corrected  our  Special  Correspondent,  tin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory 


Canned  Vegetables 

asparagus*  (CmlifornU) 

Bmlto.  N.Y. 

White  Mammoth,  No.  2% - t8-66 

Peeled.  No.  2% .  t3.66 

Large.  No.  2V4 . t8.6& 

Peeled,  No.  2% .  t3.66 

Medium,  No.  2^..............»..~..~.~.....  — ~ 

Small.  No.  2% . — ... -  -•™ 

Green  Mammoth,  No.  2% .  t8.60 

Medium,  No.  2% .  t3.60 

Small.  No.  2% .  tS.BO 

Tips,  White,  Mammoth,  No.  1  sq .  tS.BO 

Small,  No.  1  aq . tS.OO 

Green,  Mammoth,  No.  1  aq .  8.40  t3.50 

Small,  No.  1  aq .  2.80  tS.OO 

BAKED  BEANSt 

Plain,  No.  1 . 60  .65 

No.  2  . 8® 

No.  3  .  -••••  ••••••• 

In  Sauce,  18  oa . . . 80  .85 

No.  2  .  1-50  . 

No.  8  _  1-60  1.70 

No.  10  .  4-50  6.00 

BEANSt 

Stringless  Stand.  Cut  Green  No.  2....1.15-1.20  1.16 

Standard  Cut  Green,  No.  10 .  6.00  6.00 

Standard  Whole  Green,  No.  2 . 

Standard  Cut  Wax,  No.  2 .  1.40  . 

Standard  Cut  Wax,  No.  10 .  »...»  . 

Limas,  Fancy  Green,  No.  2 . 

Standard  White  and  Green,  No.  2 


Soaked,  No.  2 . 

Red  Kidney,  Standard  No.  2.. 


BEETSt 

Baby,  No.  2 . 

12—15,  No.  2.. 
15—20,  No.  3.. 
Cut,  No.  2 . 


CARROTS8 


CORNt 

Standard  Evergreen,  No.  2 . 

F.  O.  B.  Co . 

Standard  Shoepeg,  No.  2 . 

F.  O.  B.  Co . 

Extra  Standard  Shoepeg,  No.  2.. 
F.  O.  B.  Co . 


F.  O.  B.  Co.. 
tandard  Crusl 
F.  O.  B.  Co.. 


F.  O.  B.  Co.. 


HOMINY8 


MIXED  VEGETABLES^ 


OKRA  AND  TOMATOES! 


PEAS! 

No.  1  Sieve,  No.  2 . . 

F.  O.  B.  Co . . 

No.  2  Sieve,  No.  2...................... 

F.  O.  B.  Co _ _ 

No.  3  Sieve,  No.  2 . 

F.  O.  B.  Co . 

No.  4  Sieve,  No.  2 . 

F.  O.  B.  Co . 

No.  3  Sieve,  No.  10................. . 

No.  4  Sieve,  No.  10 . 

E.  J.  Standard,  No.  4  Sieve,  No.  1.... 
E.  J.  Extra  Std.,  No.  2  Sieve,  No.  1 
Fancy  Petit  Pois,  No.  1 . 

PUMPKIN! 

Standard,  No.  3 . 

No.  10  . 

Squash,  No.  « 


1.25 

1.40 

7.00 

.96 

1.00 

4.60 

Out 

1.90 

1.60 

1.60 

.90 

1.10 

4.00 

4.25 

4.76 

4.60 

5.00 

1.10 

1.10 

4.60 

4.60 

1.16 

1.10 

4.60 

4.60 

1.10 

1.10 

1.20 

1.15 

1.30 

1.30 

1.66 

1.66 

1.60 

1.00 

1.10 

.96 

1.10 

1.06 

1.16 

1.00 

1.16 

3.26 

3.60 

.96 

1.10 

•  4.60 

. 

..  1.00 

1.16 

4.65 

6.10 

1.35 

1.36 

7.00 

1.30 

1.16 

1.16 

1.26 

1.10 

. 

1.00 

.96 

.96 

.921/4  1.05 

6.00 

6.60 

6.00 

5.40 

.76 

.80 

.90 

1.06 

1.05 

3.60 

3.76 

...... 

1.80 

CANNED  VEGETABLES— Continued 

Balto.  N.  Y. 

SAUER  KRAUT! 

Standard,  No.  2 . . . . 


No.  3 
No.  10 


SPINACH! 
Standard,  No.  2.. 

No.  21^.  . 


SUCCOTASH! 

Standard  Green  Corn,  Green  Limas 
No.  10  . 

Standard  Green  Corn,  Dried  Limas 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES! 

Standard,  No.  2,  F.  O.  B.  Co . 

No.  2^  . 

No.  3  . 

No.  10  . 

TOMATOES! 

Extra  Standard,  No.  1 . 

F.  O.  B.  Co . 

No.  2  . 

F.  O.  B.  Co . 

No.  3  . 

F.  O.  B.  Co . 

No.  10  . 

F.  O.  B.  Co . 

Standard,  No.  1 . 

F.  O.  B.  Co . 

No.  2  . 

F.  O.  B.  Co . 

No.  214  . 

F.  O.  B.  Co . 

No.  3  . 

F.  O.  B.  Co . 

No.  10  . 

F.  O.  B.  Co . 


TOMATO  PUREE! 

Standard  No.  1,  Whole  Stock.. 

No.  10,  Whole  Stock . 

Standard  No.  1,  Trimmings . 

No.  10  Trimmings . 


.80 

.90 

1.10 

1.10 

1.20 

3.76 

1.00 

1.10 

1.40 

1.60 

1.45 

1.66 

4.60 

4.90 

1.26 

6.25 

...... 

1.30 

1.10 

.80 

.85 

1.10 

1.20 

1.16 

1.35 

3.50 

4.25 

.75 

.70 

.  1.06 

.  1.00 

.  1.66 

.  1.60 

.  6.00 

.  4.7.6 

.  .67^4  .70 

.  .65 

.70 

.  .96 

1.00 

..  .90 

1.00 

..  1.40 

1.55 

..  1.36 

..  4.65 

6.00 

..  4.60 

4.90 

..  .66 

.60 

..  3.26 

3:60 

..  .60 

.56 

..  3.00 

3.40 

Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan.  No.  10 . 

New  York,  No.  10 . 

Pennsylvania,  No.  10 . 

Maryland,  No.  3 . 

No.  10  . 


APRICOTS*  (California) 


Fancy,  No.  2% . 

BLACKBERRIES* 


6.00 

5.00 

6.00 

4.90 


4.76 


No.  10  . 

No.  2  Preserved.. 
No.  2.  in  Syrup.. 


BLUEBERRIES* 

Maine,  No.  2 . . . 

No.  10  . f .  9.00 

CHERRIES* 

Standard.  Red,  Water,  No.  2 .  1.40 

White  Syrup,  No.  2 .  1.75 

Extra  Preserved,  No.  2 . 

Red  Pitted,  No.  10 . 14.00 

Sour  Pitted  Red,  lOs .  14.00 

California  Standard  2Vts . 

Choice,  No.  2*4 . 

Fancy.  No.  2*4 . 

GOOSEBERRIES* 

Standard,  No.  2 . 

No.  10  .  5.50 

PEACHES* 


6.25 

1.76 

1.76 


2.25 

10.76 


1.50 

1.86 

1.76 

13.60 


California  Standard,  No.  2*4,  Y.  C.  1 


Choice.  No.  2%.  Y.  C .  2. 

Fancy.  No.  2*4.  Y.  C . 

Extra  Sliced  Yellow,  No  .1 .  1.1 

Standard  White,  No.  2 .  !.■ 

No.  3  . 

Extra  Standard  White.  No.  3 .  1.' 

Seconds,  White,  No.  3 .  1.; 

Standard  Yellow,  No.  2 .  !.■ 

Yellow,  No.  3 . . 

Eh?tra  Standard  Yellow,  No.  3 .  1.90 


2.70 

3.00 

3.20 

1.20 

5.60 


1.80 

2.05 

2.36 

1.20 

1.60 


1.90 

1.46 

1.66 


CANNED  FRUITS— Continued 
Balto. 

Seconds,  Yellow,  No.  3 .  1.36 

Selected  Yellow,  No.  8...... _ ....... _  1.76 

Pies,  Unpelled,  No.  8 . 

Peeled,  No.  3............. . ...... 

Unpelled,  No.  10 _ _ _ _ _  3.26 

Peeled.  No.  10 . 4.76 

PEARS* 

Standards,  No.  2,  in  water . 

No.  3  . 

Seconds,  No.  8,  in  water...„...„„...„._  . 

No.  3,  in  Syrup . 

Extra  Standards,  No.  2,  in  Syrup....  ....... 

No.  3  . 

California  Bartletts,  Standard,  2% 

Choice  . 

Fancy  . 

Standard,  No.  10 . 

PINEAPPLE* 

Bahama,  Sliced,  Extra,  No.  2 . 


N.  Y. 

1.46 

L20 

6‘.bo 


2.50 

3.25 

3.76 

9.00 


Sliced,  Extra  Standard,  No.  2.... 
Grated,  Extra  Standard,  No.  2.. 


Sliced,  Extra,  No.  2 . 

Sliced,  Standard,  No.  2.... 

Grated,  Extra,  No.  2 . 

Shredded,  Syrup,  No.  10.. 


Eastern  Pie,  Water,  No.  10.. 

Porto  Rico,  No.  10 . 

RASPBERRIES* 

Black,  Water,  No.  2 . 

Red,  Water,  No.  2 . 


Red,  Syrup,  No.  2.... 
Red,  Water,  No.  10.. 
STRAWBERRIES! 


Preserved,  No.  2.....„.„...„„ 


FRUITS  FOR  SALAD* 


Canned  Fish 

HERRING  ROE* 

10  oz . 

15  oz . 

17  oz . "" 

18  oz . 

19  oz . 

Standard  No.  2,  Factory,  18  oz . 

LOBSTER* 

Flats.  1-lb.  cases,  4  dn« .  . . 

%-lb.  cases,  4  doz . 

^4-lb.  cases,  4  doz . 

OYSTERS* 


1.76 

— 

2.66 

2.’66 

2.60 

2.26 

. . 

2.16 

1.96 

2.00 

9.60 

7.26 

10.00 

— 

2.00 

1.10 

2.10 

. 

1.16 

1.30 

2.20 

2.60 

6.00 

10.00 

4.25 

3.60 

14.76 

13.00 

1.10 

1.40 

1.45 

1.46 

1.50 

1.66 

2.60 

2.30 

Standards,  4  oz . 

.  I.Ufi 

2.86 

2.76 

6  oz.  . 

_ _  1.4fi 

3.00 

2  7n 

10  oz . 

_ _ 

1.35 

6.26 

1.46 

SALMON* 

Red  Alaska,  Tall,  No.  1.... 

.  3.50 

4.20 

2.25 

1.46 

1.66 

2.80 

8.10 

2.60 

2.90 


1.90 


1.86 


Flat,  No.  Vi 

Cohoe,  Tall,  No.  1 . . 

Flat,  No.  1 . 

Flat.  No.  V4 . 

Pink,  Tall,  No.  1 . 

Columbia,  Flat,  No.  1 

Flat,  No.  % . 

Chums,  Tall  . 

Medium  Red,  Tall . 

SHRIMP* 

Dry,  No.  1 . 

Wet,  No.  1,  Large.... 

SARDINES  (Domestic),  per  case 
F.  O.  B.  Eastport,  Me.,  1927  pack 

14  Oil.  Keyless  . 

14  Oil,  Decorated . 

Vi  Oil,  Tomato,  Carton .  Out 

14  Mustard,  Keyless .  t3.76 

14  Oil,  Carton .  t4.80 

%  Mustard,  Keyless  .  t8.00 

California,  14.  per  case .  ......  tl6.00 

Oval,  No.  1 . .......  t4.60 

TUNA  FISH  (California),  per  ease 

White,  14s  .  7.00 

White,  14s  .  14.00  13.00 

White,  is  . 26.00 

Blue  Fin,  14s .  7.00 

Blue  Fin,  Is .  13.60 

Striped,  14s  .  6.90 

Striped,  Is  .  11.76 

Yellow,  148  .  7.00 

Yellow,  Is  . 13.00 


1.86 

4.70 
2.66 
1.76 
2.60 

1.70 
1.76 


t3.76 

t4.60 
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Boyle  Can 


Boyle  Cans  I. 

double  seamers 


Our  Manufacturing  Facilities 
enable  us  to  produce 
Over  One  Million  Sanitary  Cans 
per  day 

Your  Requirements  are  Safe  when 
placed  in  our  hands 
Because  we  continue  to  Enlarge 
and  Improve  the  Sanitary 
Can  Departments 

ur  Bu»it>e«s  Increase*  Yearly  * 

uality  and  Personal  Attention  to  Custom 

MetALEad^e  Corporatio 


Boyle  Can 


SERVICE 

Our  S««mer  Service  Men  ere  Experts 
Our  Chemists  ere  Specielists  with 
Cenned  Foods 

Our  Consulting  Processor  hes  Thirty- 
Five  Veers  Actuei  Experience  in 

Processing  I 


XnftBPy 


•ns 

Cm  0*pj 


'•I  Attention 


Boyle  Cans 


shipping  FACILITIES 

OVER  ONE*ANDl''Mr 
Sandar,  C.^,  M,u.,ON 


proven  quality 

upholds  This  Feci 

our  Requirements 

nixeed  in  our  hends 

BeceuS?^  continue  to  Emerge 

and  Improve  the  SeniUry 
Cen  Depertments 

p.®rt^;”tt.nUon  to  Customers 

tal  Package  Ckirporation 


“B  Cans  are  Best  Cans” 


These  Messages  have  Told  You  We  are 
LARGE  ENOUGH  TO  TAKE  CARE  OF 
YOUR  CAN  REQUIREMENTS 

a - 

Equally  Important  is  Our 

ABILITY  TO  GIVE  THAT  CLOSE 
PERSONAL  TOUCH  SO  SELDOM 
FOUND  IN  LARGE  ORGANIZATIONS 


The  Markets 

BALTIMORE,  OCTOBER  1,  1928 


I  WEEKLY  REVIEW 

I _ _ _ I 

Apparent  Scarcity  of  Staple  Canned  Foods  Causes  Ac¬ 
tive  Market  —  Nearly  All  Show  Sharp  Ad¬ 
vances,  With  Indications  of  Further 
Moves — The  New  Tomato  Prices. 

A  Word  About  the  Leaders 

O  CARCITY — The  very  probably  scarcity  in  many 
^  lines  of  canned  foods,  a  fact  now  rapidly  develop- 
^  ing  since  the  season  is  closing  or  has  closed  on 
many  of  the  items,  has  thoroughly  awakened  buyers 
and  the  market  is  active.  Not  a  few  of  them  played 
the  waiting  game  too  long  and  too  thoroughly,  and 
they  may  have  to  go  without.  When  they  see  canners 
themselves  scampering  about  trying  to  buy  a  few  cases 
here  and  a  few  cases  there  to  piece  out  their  own 
future  orders — so  as  to  live  up  to  the  reputation  of 
always  delivering  100  per  cent  on  futures,  chey  realize 
that  their  chances  for  getting  goods  are  very  slim. 

The  weather  has  been  very  close  to  the  frost  line 
here  with  actual  touches  of  frost  in  the  western  and 
higher  levels,  and  it  has  been  increasingly  worse  as 
one  drew  away  from  the  coast  and  moved  towards  the 
inland,  ending  with  freezing  weather  by  the  time  you 
reached  Minnesota  and  Iowa.  There  may  be  a  little 
corn  canning  yet,  in  spots,  but  it  will  add  little  or 
nothing  to  the  present  pack.  Tomato  canning  had 
about  reached  its  end,  from  the  exhaustion  of  the 
plants,  and  the  frosts  were  of  no  consequence.  It  has 
not  entirely  terminated  in  all  the  country  between  the 
Atlantic  and  the  Mississippi  River,  but  what  tomatoes 
are  added  to  the  total  from  now  until  closing  time  will 
not  be  noticed  in  the  statistics.  California,  of  course, 
is  only  just  well  begun  with  its  tomato  canning,  and 
there  is  reason  to  believe  that  it  will  be  about  the  only 
State  to  have  a  good  normal  pack  of  canned  tomatoes. 
And  even  there  they  are  beginning  to  hesitate  about 
its  outcome.  They  have  not  hesitated,  however,  to  ad¬ 
vance  their  prices  to  a  parity  with  the  rapidly  advanc¬ 


ing  tomato  prices  in  the  rest  of  the  country.  The  to¬ 
mato  market  is  out  of  bounds  and  there  is  no  way  to 
get  it  back  for  at  least  a  year. 

The  surprising  thing  is  that  corn  is  way  far  short 
of  what  was  expected  by  the  infoimaed.  We  knew  that 
some  of  the  largest  corn  canners  of  the  Central  West, 
firms  which  year  after  year  roll  up  good  big  packs 
and  always  have  a  waiting  market  for  all  they  produce, 
were  scouting  for  good  quality  corn  to  fill  out  their 
future  contracts.  But  we  thought  these  were  isolated 
instances.  It  is  now  seen  that  such  is  not  the  case, 
for  in  general  the  canners  have  found  their  packs  con¬ 
siderably  reduced,  some  saying  they  got  but  60  per 
cent  of  a  pack.  Read  the  Crop  Reports  and  they  will 
show  you  this  conclusively.  And  the  market  prices 
bear  this  out. 

The  Wisconsin  Canners  Association  has  issued  its 
statistics  on  the  1928  pea  pack,  showing  8,654,100 
cases,  all  reduced  to  2s,  as  against  that  State’s  output 
in  1927  of  6,549,449  c^ses;  1926,  9,287,000  cases;  1925, 
10,003,000  cases,  and  in  1924,  10,390,000  cases.  Do 
your  own  figuring  on  this,  but  the  interesting  thing  to 
us  is  found  in  the  statement  of  the  holdings  of  canned 
peas,  as  of  September  1st,  showing  but  3,956,775  cases. 
This  must  include  all  peas  of  whatsoever  vintage,  and 
if  the  market  has  less  than  4,000,000  cases  of  Wiscon¬ 
sin  peas  to  feed  it  for  practically  a  whole  year,  the 
real  strength  of  peas  can  be  realized.  Spot  stocks  of 
canned  peas  in  the  East  are  all  shot  to  pieces  and  New 
York  State  certainly  has  gotten  rid  of  an  equal  pro¬ 
portion  of  its  pack.  Of  course  the  iobbers  must  still 
have  a  good  share  of  their  supplies  on  hand,  and  it  is  a 
good  thing  they  have  or  the  market  would  be  bare 
before  the  winter  w’as  over. 

The  fall  packing  of  spinach  and  beans  gives  no 
promise  of  helping  out  the  situation  one  bit.  They 
will  be  short  or  trifling  in  all  sections.  Both  items  are 
strong  and  will  continue  to  show  strength. 

Food  For  Thought — Mr.  J.  Neuman  Numsen  of  the 
well  known  canning  firm  of  William  Numsen  &  Sons 
Company,  has  furnished  us  an  interesting  tabulation, 
with  the  suggestion  that  it  will  furnish  a  little  food  for 
thought,  and  it  does  just  that.  We  give  you  the  figures 
herewith,  and  they  are  particularly  timely  now  as  the 
1928  canning  season  is  ending : 
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ANNUAL  PACK  FOR  THE  PAST  20  YEARS 
Expressed  in  thousands  of  cases. 

Corn  and  Peas  in  No.  2  cans.  Tomatoes  in  No.  3  cans. 


Year 

Corn 

Peas 

Tomatoes 

Total 

1908.. 

6,779 

5,577 

11,479 

23,835 

1909.. 

5,787 

5,028 

10,984 

21,799 

1910.. 

10,063 

4,347 

9,235 

23,645 

1911.. 

14,301 

4,532 

9,749 

28,582 

1912.. 

13,109 

7,307 

14,022 

34,438 

1913.. 

7,283 

8,770 

14,206 

30,259 

1914.. 

9,789 

9,347 

15,222 

34,358 

1915.. 

10,124 

9,272 

8,469 

27,865 

1916.. 

9,130 

6,686 

13,142 

15,076 

28,958 

1917.. 

10,803 

9,829 

35,708 

1918.. 

11,722 

10,898 

15,882 

38,502 

1919.. 

13,550 

8,685 

10,810 

33,045 

1920.. 

15,040 

12,317 

11,368 

38,725 

1921.. 

8,843 

8,207 

4,017 

21,067 

35,999 

1922.. 

11,419 

13,042 

11,538 

1923.. 

14,106 

13,948 

14,672 

42,726 

1924.. 

12,131 

19,315 

12,519 

43,965 

1925. 

24,320 

17,816 

19,770 

61,906 

1926. 

19,069 

17,709 

9,455 

46,233 

1927. 

10,347  12,936 

Averages 

13,137 

36,420 

Last 

20 

years . 

11,886 

10,278 

12,238 

34,402 

Last 

10 

years . 

14,055 

13,487 

12,317 

39,859 

Last 

5 

years . 

15,995 

16,345 

13,911 

46,250 

Note  the  1927  pack  and  compare  with  the  last  5-year  aver- 
*.  What  will  the  1928  pack  be? 

The  market — About  everything  on  the  list  of 
canned  foods  is  active  and  either  sharply  ad¬ 
vanced  or  showing  evidences  of  early  advances. 
Glance  at  our  market  page  and  you  will  find  nearly  all 
new  figures,  and  all  of  them  ranging  upwards.  It  may 
not  be  reasonable  to  expect  these  advances  to  continue 
on  all  items,  but  neither  is  it  expected  that  there  will 
be  declines;  there  seems  to  be  nothing  on  the  horizon 
to  cause  a  decline.  The  buyer  who  waited  has  seen 
the  canned  foods  market  get  away  from  him,  and  he 
must  be  a  super-optimist  if  he  expects  it  to  come  back 
this  side  of  next  season. 

Starting  with  the  first  item  in  vegetables,  baked 
beans  have  been  passed  by  without  attention  as  to 
price  changes.  But  No.  2  standard  cut  stringless  beans 
have  gone  up  to  $1.15  and  $1.20,  and  10s  to  $6.  No.  2 
cut  wax  beans  have  moved  up  to  $1.40.  Lima  beans 
have  not  commenced  their  foreward  march  as  yet,  with 
the  exception  of  No.  10s  which  are  quoted  at  $7,  for 
white  and  green  beans  mixed,  standards.  They  must 
advance. 

Beets  were  passed  by  this  week,  but  carrots  have 
advanced  all  along  the  line:  No.  2  sliced  to  $1.10;  10s, 
$4.50 ;  standard  diced  2s,  $1.15,  and  10s,  $4.50. 

Corn  is  almost  out  of  quotation  here,  but  fancy 
shoepeg  is  quoted  at  $1.65,  though  it  would  probably 
be  very  hard  to  find  it  at  any  price.  Standard  crushed 
corn  has  moved  up  to  95c  as  bottom,  with  most  holders 
wanting  $1  and  better.  And  the  West  is  falling  into 
step  rapidly. 

Moving  down  to  okra  and  tomatoes  we  find  they 
have  advanced  to  $1.35  for  the  No.  2  size  and  to  $7  for 
the  No.  10  cans. 

Peas  have  left  the  stage  to  their  fellow  staples  for 
the  time  being  and  appear  unchanged  as  to  price,  but 
with  a  notable  hardening  of  ideas  as  to  their  value. 

Pumpkin  has  come  back  into  quotation  on  this 
market  at  $1.05  for  3s  and  $3.60  for  10s. 

Sauerkraut  is  all  marked  out  of  quotation  except 
for  the  21/2  size  which  is  quoted  at  $1.10,  an  advance. 
The  cabbage  crop  suffered  as  did  all  others  and  the  cut 
will  be  short  this  year  and  the  prices  higher. 

Succotash,  it  seems  to  us,  is  favorably  quoted  to 
the  buyers.  Standard  green  corn  and  green  limas  is 


quoted  at  $1.25,  and  the  same,  but  with  dried  limas,  at 
$1.10.  It  is  cheap  and  probably  will  not  stay  there 
long. 

Sweet  potatoes  would  not  be  left  alone,  so  they 
have  also  advanced  and  are  now  quoted  at  SOc  for  2s, 
$1.10  for  21/0,  $1.15  for  3s  and  $3.50  for  10s. 

Tomatoes  have  moved  up  all  along  the  line,  with 
Is  quoted  from  67^2  to  "^^c;  2s,  95c  to  $1.05;  3s,  $1.40 
to  $1.50,  and  10s  up  to  $5.  There  is  no  reason  for  a 
tomato  canner  holding  his  goods  at  these  prices  if  he 
can  make  the  sale,  but  neither  is  there  any  reason  to 
cut  these  prices  one  bit.  Of  course  if  you  are  in  a 
charitable  mood  you  can  give  the  buyer  something  off, 
but  that  is  what  you  will  be  doing — giving  him  some¬ 
thing  out  of  your  own  pocket.  They  are  plenty  high 
enough  and  may  stay  at  this  range  for  quite  a  time  be¬ 
fore  advancing  further.  But  if  the  canners  will  stand 
pat  the  market  will  stand  where  it  is.  The  chances  are 
that  the  tomato  market  will  be  out  of  the  canners’ 
hands  very  shortly,  and  then  the  dealers  can  have  the 
war  between  themselves. 

All  items  in  the  list  of  canned  foods  have  felt  in¬ 
creased  inquiry  and  considerable  business  has  been 
done,  but  the  other  items  have  left  the  excitement  to 
the  articles  mentioned  this  week. 


NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  “The  Canning  Trade.” 


All  Goods  Show  Firmness — Good  Volume  of  Business — Tomato 
Prices  Strong  and  Advancing — More  Interest  in  Peas — 
Corn  Advancing — Beans  Strong — Spinach  Quiet — 

Fruits  Show  Growing  Strength  —  Salmon 
Strong  —  Some  Concessions  in  Sar¬ 
dines — Gallon  Fruits  Wanted 

New  York,  Sept.  27,  1928. 

The  SITUATION — Firm  markets  for  practically  all  canned 
foods  prevail  this  week,  and  there  is  a  good  volume  of 
business  moving.  Wholesale  grocers  are  coming  in  for 
belated  covering  on  a  number  of  items,  and  it  appears  as  though 
the  price  trend  is  still  definitely  toward  higher  levels  on  a  num 
ber  of  items.  Canners,  in  the  great  majority  of  cases,  are  show¬ 
ing  strong  views  on  the  market  and  are  not  disposed  to  grant 
concessions.  Indeed,  in  numerous  instances,  packers  who  have 
sold  the  bulk  of  their  new  packs,  are  withdrawn  from  the  mar¬ 
ket  and  are  holding  their  small  surpluses  against  later  demand 
and  expected  higher  prices. 

Tomatoes — Reports  from  the  Peninsula  indicate  the  wind¬ 
ing  up  of  the  tomato  canning  season  in  that  section,  and  the 
market  has  continued  strong  and  active.  Current  going  prices 
are  70c  for  Is,  95c  to  $1.00  for  2s,  $1.40  to  $1.45  for  3s,  and  $4.90 
to  $5.00  for  10s,  with  not  all  sellers  willing  to  book  business  at 
these  lesvels.  Buyers  have  continued  in  the  market  in  good 
volume  throughout  the  week.  Reports  from  Indiana  note  con¬ 
tinued  strength  in  the  tomato  market,  with  2s  firm  at  $1.00,  3s 
at  $1.50,  and  10s  at  $5.00,  all  f.  0.  b.  canneries.  California 
tomato  packers  are  revising  their  views  upward  in  line  with  the 
higher  market  in  the  East. 

Peas — There  has  been  some  increase  in  the  number  of  in¬ 
quiries  for  canned  peas  during  the  past  week,  and  the  market 
has  been  in  firm  shape.  Western  packers  are  firm  at  95c  a 
dozen  for  standard  5s  sweets  and  4s  Alaskas,  with  a  little  off- 
quality  stock  available  under  this  figure.  On  fancy  siftings 
the  market  is  strong,  with  stocks  remaining  unsold  in  first 
hands  of  small  prportions.  Southern  packers  are  getting  a 
better  inquiry,  and  have  marked  their  prices  up  to  an  inside  of 
95c  a  dozen  on  standard  qualities  in  most  cases.  There  is  a 
good  demand  for  standard  10s,  with  Southern  packs  bringing 
$5.00  at  canneries. 

Corn — Western  packers  continue  to  offer  standard  corn  at 
85c  a  dozen  in  some  cases,  although  90c  is  now  bottom  with 
most  sellers.  A  quiet  demand  is  reported,  however.  Extra 
standard  is  in  better  demand,  and  is  strong  at  $1.00  on  Western 
packs.  Southern  canners  are  up  5c  at  95c  per  dozen,  cannery, 
for  full  standard  quality  crushed  com,  with  extra  standard 
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about  10c  over  this  figure.  Jobbers  are  covering  conservatively 
and  watching  pack  figures  closely. 

Beans — ^The  market  for  stringless  beans  is  steady  at  $1.00 
per,  dozen  at  Southern  canneries  for  standard  quality,  with 
extra  standards  being  10c  to  15c  over  this  figure.  The  market 
for  10s  is  strong  at  $5.25  to  $5.50,  with  $5.00  possible  in  a  few 
instances.  Reports  from  canners  indicate  that  the  quantity 
packed  this  season  has  not  come  up  to  expectations,  and  buyers 
in  many  instances  are  stocking  liberally  in  anticipation  of  an¬ 
other  shortage  this  season,  and  a  repetition  of  the  runaway 
market  which  carried  standards  as  high  as  $1.50  at  canneries 
at  the  tail-end  of  the  last  season. 

Asparagus — Jobbers  have  been  in  the  market  for  additional 
supplies  of  California  asparagus  this  week,  and  while  individual 
orders  have  generally  been  confined  to  small  quantities,  the 
entire  buying  movement  has  gone  to  make  a  substantial  volume 
for  the  period.  California  packers  are  showing  strong  price 
views  on  the  situation,  and  report  that  unsold  stocks  remaining 
on  hand  are  extremely  short. 

Spinach — This  item  has  not  come  in  for  much  discussion 
lately,  but  buyers  have  been  checking  on  the  situation,  and  have 
come  to  the  conclusion  that  in  view  of  the  general  upward 
movement  on  other  vegetables,  spinach  appears  a  good  buy  at 
current  going  prices.  There  has  been  a  fair  inquiry  this  week 
for  California  spinach,  with  a  little  Southern  pack  also  traded  in. 

Pineapple — Spot  inquiry  for  Hawaiian  pineapple  has  been 
holding  up  well  during  the  week,  and  the  market  is  in  sound 
position.  Deliveries  are  running  behind  schedule,  and  buyers 
are  apprehensive  of  short  delivery  on  a  few  sizes  and  grades. 
Jobbers  in  most  instances  are  not  inclined  to  offer  any  of  their 
holdings  at  resale,  in  view  of  the  general  expectation  of  a  short¬ 
age  of  the  more  wanted  grades,  with  probable  higher  prices, 
before  the  next  packing  season  arrives. 

California  Fruits — Current  reports  from  California  show  a 
gradual  strengthening  of  the  market  position.  Buyers  who  have 
been  waiting  for  the  small  independents  to  precipitate  a  general 
market  break  by  cutting  the  opening  price  basis  are  still  wait¬ 
ing.  Far  from  precipitating  any  break,  the  smaller  factors  in 
many  instances  have  succeeded  in  selling  the  bulk  of  their  pack 
at  full  list  prices,  and  now  only  have  small  “odds  and  ends”  to 
offer,  and  in  quite  a  few'  cases  are  holding  these  small  unsold 
surpluses  at  prices  over  the  opening  price  basis.  The  larger 
factors  have  maintained  the  market  firm  at  opening  prices  and 
have  advanced  on  a  few  lines.  The  outlook  is  strong  over  the 
remainder  of  the  current  pack  season. 

Salmon — A  strong  market  continues  on  the  Coast,  although 
trading  has  eased  off  a  little.  Pinks  can  still  be  had  at  $1.65 
f.  0.  b.  Seattle,  but  the  market  is  maintained  at  10c  over  this 
level  by  most  sellers.  Reds  are  neglected,  and  the  market  has 
shown  no  change.  Chums  are  rather  well  sold  up,  and  the  mar¬ 
ket  is  strongly  maintained. 

Sardines — While  a  number  of  packers  are  reported  firm  at 
$3.85  per  case  for  quarter  keyless  oils  this  week,  it  is  still  pos¬ 
sible  to  book  at  $3.75  per  case.  Reports  from  Eastport  this 
week  indicate  that  the  run  of  fish  has  fallen  away  materially, 
and  unless  the  supply  should  pick  up  materially,  it  is  indicated 
that  the  market  will  be  advanced  by  all  packers.  There  has 
been  a  good  demand  this  week,  jobbers  endeavoring  to  stock  up 
as  heavily  as  possible  at  the  low  prices. 

Callon  Fruits — There  is  a  good  inquiry  for  No.  10  fruits 
reported  this  week,  and  the  market  is  strengthening  materially 
as  shortages  develop  in  various  lines.  Wholesale  grocers  and 
distributors  to  the  bakery  and  restaurant  trades  are  in  the  mar¬ 
ket  for  apples,  peaches,  apricots,  pears,  pineapple  and  small 
fruits  in  good  volume,  and  the  market  is  trending  toward  higher 
levels. 


CHICAGO  MARKET 

By  “Wrangler," 

Special  Correspondent  “The  Canning  Trade." 


Freezing  Temperatures  and  Killing  Frost  Throughout  the 
('entral  West — Heavy  Buying  of  Com,  Tomatoes  and 
Tomato  Products  Deflects  Supply — Cherries  and 
Berries  Sold  Out  —  Large  Part  of  Canned 
Corn  Put  Up  in  Enamel-Lined  Cans 

Chicago,  Sept.  27,  1928. 

ENERAL — Frost  has  come  early,  much  earlier  than  usual, 
all  throughout  the  Central  West.  The  temperature  for  the 
week  beginning  Sunday,  September  24th,  has  ruled  from 
29  to  34  degrees  above  zero,  and  killing  frosts  are  reported  in 


nearly  all  the  States  adjacent  to  Chicago.  The  consequence  is 
that  there  has  been  heavy  buying  of  canned  corn,  canned  toma¬ 
toes  and  tomato  pulp  and  tomato  catsup,  to  such  an  extent  that 
the  brokers  say  that  it  has  become  difficult  to  find  any  of  these 
articles  still  for  sale  in  first  hands.  Most  of  the  canners  of  corn 
and  of  tomatoes  and  tomato  products  have  withdrawn  their 
brokers  from  the  market. 

Canned  Corn — Liberal  sales  of  canned  corn,  standard  nar¬ 
row  grain  23,  were  made  at  90c  cannery,  and  of  extra  standard 
Country  Gentleman  at  95c  to  $1.00  cannery  for  size  2s,  un¬ 
labeled. 

No.  10  size  cans  of  standard  canned  corn  and  the  extra 
standard  grade  were  sold  during  the  week  at  a  sharp  advance 
over  former  prices.  The  hand-to-mouth  buying  is  no  longer 
beard  of  with  the  Chicago  brokers,  and  blocks  of  5,000  cases 
are  talked  instead  of  25-case  lots.  Fancy  Country  Gentleman 
2s  corn  sold  f.  o.  b.  cannery  today  to  Chicago  buyers  at  $1.20 
cannery,  and  first-hand  holders  of  No.  10  size  of  standard 
canned  corn  are  asking  $6.00  f.  o.  b.  cannery  for  it,  and  have 
refused  orders  at  a  lower  price. 

Canned  Tomatoes — Most  canners  of  tomatoes  have  with¬ 
drawn  from  the  market.  Twos  standards  are  held  at  95c,  3s 
standard  at  $1.35  to  $1.40,  and  3s  extra  standard  at  $1.50  can¬ 
nery.  The  sharpest  advance  has  been  in  No.  10  size  canned 
tomatoes,  which  are  not  to  be  had  at  this  writing  f.  o.  b.  can¬ 
neries  for  less  than  $4.75  to  $5.00  per  dozen  for  standard  and 
extra  standard  quality  f.  o.  b.  canneries. 

Tomato  products  have  advanced  heavily  and  some  canners 
are  asking  $1.65  per  dozen  for  14-ounce  tomato  catsup  and  No. 
10  tomato  pulp  of  104  gravity  sold  this  week  for  $4.50,  and  the 
price  is  tending  higher. 

Altogether,  the  advanced  market  which  has  been  predicted 
for  some  time  has  arrived,  and  the  situation  looks  as  if  still 
further  advances  will  be  made  promptly,  because  the  market 
on  canned  vegetables  has  become  a  sellers’  market,  having 
turned  completely  around  in  a  few  days. 

All  the  prices  we  make  in  this  review  of  the  market  are 
f.  o.  b.  canneries,  unless  otherwise  specified,  this  in  order  to  save 
time  and  type  setting  and  white  paper. 

I  hear  very  little  about  Michigan  canned  fruits.  Their  pack 
of  Bartlett  pears  was  just  about  sufficient  to  fill  their  future 
sales  orders.  Their  pack  of  Kiefer  pears  will  not  begin  for 
about  ten  days,  and  their  pack  of  plums  is  small,  and  not 
salable  in  a  large  way.  But  little  interest  seems  to  be  taken 
in  canned  apples.  I  cannot  even  learn  what  price  is  being 
asked  for  apples  in  cans. 

Cherries  and  berries  in  first  hands  have  all  been  sold  and 
none  are  being  offered  from  Michigan  except  from  second-hand 
holders. 

Canned  pumpkin  seldom  creates  much  interest,  but  canning 
will  soon  begin  of  this  article  unless  the  frosts  we  have  had 
and  those  which  are  still  to  come  ruin  the  crop. 

By  the  way,  I  have  just  received  a  telegram  from  Brooks 
Tomato  Products  Co.,  big  canners  of  tomatoes,  of  Collinsville, 
Illinois.  The  telegram  is  dated  September  26  and  says:  “Heavy 
frost  here  last  night.  Our  Mount  Vernon  factory  closes  tonight.” 
I  predict  that  the  result  of  the  frosts  will  close  down  a  number 
of  canneries  in  Indiana,  both  of  tomato  canneries  and  corn 
canneries. 

I  find  that  a  large  proportion  of  the  canned  corn  output  of 
the  1928  season  is  being  packed  in  enamel-lined  cans. 


THE  GULF  STATES  MARKET 

By  BAYOU 

Special  Correspondent  of  "The  Canning  Trade" 


Show  Progress  in  Shrimp  Canning — Shipping  Out  as  Fast  as 
Packed — Cooler  Weather  Raises  Hopes  of  Oyster  Can¬ 
ners — Okra  Pack  About  Over — Pear  Pack  Over 
With  Little  or  No  Surplus — Sweet 
Potatoes  Strong — Small  Pack 
of  Fall  Beans 

Mobile,  Ala.,  Sept.  27,  1928. 

HRIMP — The  shrimp  pack  in  this  section  is  moving  along 
mighty  slow  and  the  packers  have  made  very  little  progress 
with  their  shrimp  pack  these  past  two  weeks.  Half  of  the 
factories  in  each  locality  could  have  closed  down  and  the  re¬ 
maining  ones  in  operation  would  not  have  been  crowded  with 
work.  As  it  is,  the  factories  have  just  been  running  a  little 
each  morning,  and  probably  their  biggest  jobs  have  been  the 
cleaning  up  of  the  picking  sheds  and  the  plants  after  each  pack. 
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because  it  has  taken  nearly  as  much  time  to  clean  up  after  the 
pack  as  it  has  taken  them  to  put  up  the  small  dabs  of  shrimp 
that  they  have  had  to  pack  each  day.  Nevertheless,  they  are 
good  sports  and  always  full  of  hope. 

The  hurricane  in  the  Gulf  of  Mexico  kept  the  shrimp  boats 
tied  up  at  the  docks  for  about  three  days,  and  the  disturbance 
caused  by  the  hurricane,  both  before  and  after  the  storm,  has 
made  shrimp  very  scarce  along  the  coast.  Now,  that  the  hurri¬ 
cane  is  over,  there  is  a  heavy  norther  blowing,  which  will  drive 
the  shrimp  in  the  bays,  in  this  locality  into  the  Gulf,  and  will 
bring  the  small  shrimp  from  up  the  rivers  into  the  bays,  thus 
causing  the  shrimp  in  the  bays  to  get  badly  mixed  after  the 
norther;  therefore  the  outlook  for  a  pack  of  shrimp  in  this  ter¬ 
ritory  the  coming  week  is  not  encouraging  by  any  means. 

The  Cravrford  Packing  Co.,  of  Palacios,  Texas,  who  are 
packers  of  the  popular  “Texas  Select  Shrimp,”  report  that  their 
plant  was  kept  pretty  busy  the  second  week  in  September  pack¬ 
ing  shrimp,  but  due  to  the  scarcity  of  large  shrimp,  they  have 
not  been  able  to  put  up  anything  larger  than  30  and  under  to 
the  can,  which  they  class  as  medium  shrimp.  They  have  been 
shipping  these  out  as  fast  as  they  have  been  packed,  because 
they  have  orders  booked  waiting  to  be  filled  and  they  have  been 
forced  to  establish  the  barber  shop  rule  of  “first  come,  first 
served.”  The  outlook  for  larger  shrimp  in  this  part  of  the 
Texas  coast  is  somewhat  brighter  and  they  hope  to  be  able  to 
get  out  some  of  their  orders  for  large  shrimp  soon.  The  output 
of  the  Crawford  plant  is  being  held  back  a  good  deal  by  a 
shortage  of  pickers,  but  this  handicap  is  being  gradually  over¬ 
come,  yet  they  still  have  their  SOS  call  for  shrimp  pickers. 

The  shrimp  market  is  strong  at  the  following  prices:  No. 

1  medium  (wet  or  dry  pack),  $1.45  per  dozen;  No.  1  fancy  (wet 
or  dry  pack),  $1.65  per  dozen,  f.  o.  b.  factory. 

Oysters — The  weather  has  turned  cold  here  to  the  extent 
that  coats  and  sweaters  are  now  comfortable  wearing  apparel, 
and  this  has  greatly  boosted  the  demand  for  shrimp  to  the  raw 
trade,  and  will  no  doubt  have  its  corresponding  effect  on  the 
canned  oysters.  No  telling — this  may  be  “the  last  call”  before 
the  rush  comes  and  cleans  up  the  small  stock  of  canned  oysters 
available  in  this  section.  The  market  is  strong  at  the  following 
prices,  f.  o.  b.  cannery:  4-oz.  cans,  $1.35  per  dozen;  5-oz.  cans, 
$1.45  per  dozen;  8-oz.  cans,  $2.70  per  dozen,  and  10-oz.  cans, 
$2.90  per  dozen. 

Okra — The  okra  pack  is  hanging  by  a  thread  and  the  thread 
is  practically  all  off  the  spool,  so  it  won’t  be  long  now  and 
“Adios”  okra,  for  the  pack  will  be  over.  The  pack  has  moved 
very  slow.  The  following  are  the  prices,  f.  o.  b.  factory:  Cut 
okra.  No.  2  cans,  $1.10  per  dozen;  No.  214  cans,  $1.35  per 
dozen,  and  No.  10  cans,  $4.50  per  dozen.  Baby  Pod  (whole) 
okra.  No.  2  cans,  $1.35  per  dozen;  No.  214  cans,  $1.60  per 
dozen,  and  No.  10  cans,  $4.50  per  dozen.  Okra  and  tomato  sauce 
are  the  same  prices  as  Baby  Pod  okra. 

Pears — The  pear  pack  is  over  with  in  this  section,  and 
while  there  might  be  some  scattered  small  lots  unsold  that  can 
be  picked  up,  yet  the  amount  available  is  nothing  to  fuss  about, 
and  these  will  probably  be  moved  quickly.  The  pack  of  pine¬ 
apple  pears  is  growing  in  importance  each  year  and  with  more 
aggressive  marketing  methods  it  could  be  made  an  important 
pack  in  this  section.  The  following  are  the  prices,  f.  o.  b.  fac¬ 
tory:  No.  2  cans,  $1.10  ’per  dozen;  No.  214  cans,  $1.35  per 
dozen;  No.  10  cans,  $4.75  per  dozen. 

Sweet  Potatoes — Sweet  potatoes  may  have  been  a  dead  pack 
a  few  months  ago,  but  now,  like  the  “flapper,”  her  days  are 
here  and  she’s  got  the  board  (not  the  washboard,  however). 
The  stock  of  sweet  potatoes  in  the  warehouses  is  dwindling. 
The  market  is  strong  at  the  following  prices,  f.  o.  b.  cannery: 
No.  2  cans,  80c  ner  dozen;  No.  214  cans,  $1.10  per  dozen,  and 
No.  10  cans,  $4.50  per  dozen. 

Fall  Stringless  Beans — The  pack  of  fall  stringless  beans 
will  commence  about  October  1st,  and  while  a  good  many  of  the 
vegetable  factories  will  pack  them,  the  quantity  will  be  small 
and  practically  the  entire  pack  is  sold,  therefore  there  are  very 
few,  if  any,  that  will  be  available  after  the  orders  are  filled. 

The  market  on  fall  stringless  beans  is  strong  at  the  follow¬ 
ing  prices,  f.  o.  b.  factory:  No.  2  cut.  $1.10  per  dozen;  No.  2’/4 
cut,  $1.45  per  dozen,  and  No.  10  $5.50  per  dozen. 

Alabama  Governor  To  Inspect  Reefs — Gov.  Bib  Graves,  of 
Alabama,  will  inspect  the  State  oyster  reefs  in  Mobile  Bay, 
near  Coden,  Ala.,  next  week.  The  Governor,  accompanied  by 
I.  T.  Quinn.  State  Commissioner  of  Game  and  Fisheries,  and 
others,  will  leave  Monteomery.  Ala.,  Sunday  night  for  Mobile 
and  Bayou  La  Batre.  They  will  board  the  State’s  patrol  boat 
at  Bavou  La  Batre,  Ala.,  and  make  the  trip  of  insnection  of 
the  reefs.  The  Governor  is  scheduled  to  return  to  the  Capitol 
Wednesday. 

More  Fish  Preserves  in  Alabama — The  State  Department 
of  Game  and  F.isheries  of  Alabama  has  engaged  J.  B.  Wilson, 
of  the  faculty  of  the  Agricultural  College  at  Auburn,  Ala.,  to 


survey  land  for  four  additional  ponds  at  the  State  Fish  Hatch¬ 
eries  at  East  Aboga,  Calhoun  county,  Alabama. 

The  four  new  ponds  will  average  about  one  acre  in  size. 
Their  addition  to  the  six  present  ponds  will  give  the  department 
about  19  acres  of  ponds  used  in  the  fish  culture  work,  which 
with  Oxford  Lake,  which  is  also  used,  will  give  a  total  of  37 
acres  in  the  work. 


THE  OZARK  MARKET 

By  OZARKO 

Special  Correspondent  '  The  Canning  Trade." 


Very  Few  Tomatoes  Left  On  Vines — No  Further  Additions  to 
Pre.sent  Pack — Canners’  Offerings  Very  Limited — Orders 
for  Immediate  Shipment  Only  Ones  Considerd — 

No  Beans  Offering — Spinach  Marketed  as 
Fast  as  Packed — No  Surplus  Apples 
Will  Be  Packed  —  Chain  Store 
Buyers  in  the  Market 

Springfield,  Mo.,  Sept.  27,  1928. 

WEATHER — There  has  been  no  general  rainfall  through¬ 
out  the  Ozark  packing  district  during  the  past  week.  We 
have  been  favored  with  plenty  of  sunshine,  but  the 
nights  have  been  unusually  cold  for  this  period  in  the  year. 
Some  frost  has  been  reported  in  extreme  low  places,  but  this 
has  not  proved  to  be  a  killing  frost. 

Tomato  Crop — There  are  very  few  tomatoes  on  the  vines 
now  in  any  part  of  the  district.  The  quality  of  the  light  re¬ 
ceipts  of  tomatoes  is  very  good  now,  but  the  volume  is  so  small 
that  same  adds  very  little  to  the  season’s  pack  of  canned  toma¬ 
toes.  Just  here  and  there  is  found  a  canner  who  is  still  receiv¬ 
ing  small  deliveries  of  tomatoes  from  the  growers,  and  said 
canners  are  making  short  runs  of  one  or  two  hours  two  or  three 
times  each  week.  Such  canners  report  that  they  will  probably 
close  their  packing  season  at  the  end  of  the  present  week. 

Tomato  Offerings — It  is  surprising  the  limited  offerings  of 
canned  tomatoes  at  this  time.  This  is  a  positive  evidence  of  the 
short  pack,  and  canners’  limited  holdings  unsold.  Such  offer¬ 
ings  that  are  really  on  the  market  now  are  principally  in  No.  2 
cans,  and  no  canner  wants  to  sell  more  than  enough  on  the  pres¬ 
ent  market  prices  ruling  than  to  provide  the  necessary  funds 
to  enable  the  canners  to  meet  maturing  financial  obligations. 
There  is  a  great  scarcity  of  canned  tomatoes  throughout  he 
Missouri-Arkansas  Ozai’ks  in  the  following  size  cans:  Ones, 
ones  tails.  No.  303  cans.  No.  2V^  cans.  No.  3  and  No.  10  cans. 

Tomato  Prices — It  is  somewhat  difficult  to  arrive  at  a  con¬ 
clusion  as  to  just  what  the  present  ruling  market  prices  are  on 
canned  tomatoes  in  the  Ozarks.  During  the  past  week  there 
have  been  sales  made  of  2s  standards  ranging  80c,  8214c  and 
85c;  No.  303  cans,  7214c  and  75c;  No.  214  standards,  $1.10  to 
$1.15;  No.  3  standards,  $1.25;  No.  10  standards,  $4.00  to  $4.25. 
The  No.  1  standard  10-oz.  has  been  sold  at  55c  to  5714c.  All 
prices  f.  o.  b.  shipping  points  Missouri  or  Arkansas,  wherever 
possible  to  confirm.  The  average  canner  holding  any  No.  2 
standard  tomatoes  says  frankly  he  won’t  sell  for  less  than  85c. 
On  the  other  hand,  there  are  some  other  canners  who  say  they 
will  wait  for  a  90c  market.  No  canner  seems  to  be  interested 
in  making  any  sale  of  tomatoes,  regardless  of  price,  unless  such 
sale  is  for  immediate  or  prompt  shipment.  Orders  for  delayed 
shipment  are  promptly  declined. 

Short  Pack — There  is  really  nothing  we  can  add  to  what  we 
stated  in  our  last  week’s  market  letter  in  regard  to  the  short 
pack  of  tomatoes  in  the  Ozarks.  We  repeat,  canners  estimate 
this  season’s  pack  will  be  around  800  to  1,000  carloads  less  than 
the  pack  of  1927. 

Green  Beans — We  can  hear  of  no  offerings  of  green  beans 
at  this  time  in  any  part  of  the  Ozarks,  either  from  the  spring 
pack  or  from  the  contemplated  fall  pack.  If  our  canners  were 
holding  any  offerings  today  of  cut  stringless  green  beans,  there 
would  be  buyers  for  same.  No.  2  size,  $1.00;  No.  10  size,  $5.00, 
f.  o.  b.  shipping  points. 

Spinach-Greens — We  have  been  unable  to  get  any  informa¬ 
tion  as  to  how  canners  in  Arkansas  are  getting  along  with  their 
pack  of  spinach,  also  mustard  and  turnip  greens.  It  goes  with¬ 
out  saying,  however,  that  every  case  of  these  popular  food 
products  which  is  packed  will  be  taken  promptly  at  canners’ 
full  asking  prices. 

Canned  Apples — A  few  canners  in  Northwest  Arkansas  are 
now  packing  apples  in  No.  10  cans.  These  will  be  shipped  out 
six  cans  per  fibre  case,  and  the  sales  that  are  being  confirmed 
for  shipment,  when  packed,  range  $3.65  to  $3.75  per  dozen  fac¬ 
tory  points.  Canners  who  are  packing  these  apples  claim  they 
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will  probably  be  a  better  quality  than  they  have  been  packing  in 
the  past,  as  the  apples  which  will  be  used  will  be  hand-picked 
fruit.  These  packers  of  canned  apples  are  using  the  latest  mod¬ 
ern  process  for  packing,  and  there  will  not  be  any  surplus  pack 
of  canned  apples  stored  away  for  late  winter  or  spring  business. 

Blackberries — Canners’  supply  of  No.  2  water  blackberries 
is  growing  less  each  week.  Just  a  few  cars  left,  and  these  can 
be  bought  for  prompt  shipment  in  straight  carlots  at  from 
$1.10  to  $1.20  per  dozen  f.  o.  b.  factory  points.  One  or  two 
canners,  however,  might  furnish  some  No.  2  standard  tomatoes 
for  shipment  with  blackberries,  if  the  order  for  blackberries 
amounts  to  half  carlot. 

Winter  Storage — We  find  tomato  canners  generally  are  not 
making  any  arrangements,  whatever,  to  store  any  tomatoes 
away  for  late  winter  and  spring  business.  Every  canner  who 
has  any  surplus  tomatoes  to  sell  states  he  expects  to  be  sold 
out  clean  before  the  end  of  the  year. 

Chain  Stores — The  buyers  for  large  chain  store  companies 
seem  to  be  more  liberal  buyers  of  canned  tomatoes  than  is  the 
average  jobbing  grocer.  Several  chain  store  companies  have 
bought  tomatoes  in  the  Ozarks  within  the  last  week,  paying 
canners’  full  asking  prices,  and  these  sales  are  being  made  for 
prompt  shipment. 


CALIFORNIA  MARKET 

By  ‘'Berkeley," 

Special  Correspondent  “The  Canning  Trade" 


ket.-  Not  that  prices  are  not  being  well  maintained  this  year, 
since  they  are,  but  the  pack  has  greatly  exceeded  expectations, 
and  it  is  a  question  whether  or  not  it  can  be  moved  in  its  en¬ 
tirety.  A  splendid  business  has  been  booked,  so  far,  and  should 
the  demand  continue  along  present  lines  there  might  be  no  sur¬ 
plus  next  spring.  Anyway,  both  canners  and  growers  are  up 
in  the  air,  the  former  as  to  the  possibilities  of  moving  the  pack, 
the  latter  as  to  the  price  to  be  received  for  the  crop. 

Last  year  growers  named  a  price  on  fruit  that  canners  de¬ 
clared  they  could  not  pay  and  a  large  part  of  the  crop  of  early 
cling  peaches  was  not  picked.  The  pack  that  was  made  was 
put  up  on  a  sliding  price  basis,  the  greater  the  pack  the  lower 
the  price.  This  year  growers  declined  to  enter  into  a  similar 
agreement,  but  after  negotiations  extending  over  a  period  of 
about  six  months,  and  after  a  peach  conference  committee  had 
been  named  by  Governor  Young  to  assist  in  bringing  canners 
and  growers  together,  an  understanding  was  reached  that  $25 
a  ton  would  be  paid,  providing  the  pack  would  be  kept  under 
13,000,000  cases.  Should  the  pack  exceed  this  figure,  $20  a  ton 
would  be  paid.  Until  the  packing  of  Phillips .  clings  was  well 
under  way  it  was  believed  that  the  output  would  be  well  below 
13,000,000  cases,  as  the  early  varieties  did  not  produce  the  ton¬ 
nage  figured  by  the  experts.  This  mark  has  long  since  been 
passed,  however,  and  the  latest  figures  show  an  output  up  to 
Wednesday,  September  12,  of  14,369,559  cases,  suggesting  that 
the  output  may  be  in  excess  of  14,500,000  cases.  Despite  the 
size  of  the  pack,  growers  are  holding  out  for  $25  a  ton,  and  de¬ 
clare  that  packers  in  the  southern  part  of  the  State  have  already 
paid  this  figure. 


Size  of  Packs  Well  Understood,  Buying  in  a  Steady  Manner — At 
Height  of  Tomato  Canning — Prices  Withdrawn  on  Solid 
Pack  Tomatoes — Cherries  in  Good  Demand. 

Pineapple  Stands  Alone — Peaches  Fur¬ 
nish  the  Fireworks — Growers  De¬ 
cline  the  Lower  Prices 
A  New  Peach  Product 

San  Francisco,  September  27,  1928. 

The  MARKET — Business  continues  fairly  brisk  on  both 
California  canned  fruits  and  vegetables,  particularly  on  the 
lines  which  are  commencing  to  get  in  light  supply.  Pack¬ 
ing  is  now  largely  at  an  end,  with  the  exception  of  tomatoes,  and 
since  the  size  of  the  output  in  almost  every  variety  is  closely 
known,  buying  is  done  with  a  full  understanding  of  what  may 
be  expected  in  the  primary  market.  In  general,  the  output  of 
both  fruits  and  vegetables  has  proved  above  the  average  in  Cali¬ 
fornia,  but  some  of  the  heaviest  gains  have  been  made  on  lines 
that  have  always  been  in  short  supply  and  it  looks  as  though 
there  would  be  no  marked  surplus,  unless  it  be  in  peaches,  and 
even  this  is  doubted. 

Tomatoes — Tomato  packing  is  at  its  height,  but  the  output 
is  still  a  doubtful  quantity,  much  depending  upon  the  weather 
experienced  in  October.  The  yield  in  many  fields  seems  to  be 
falling  below  expectations  and  it  would  seem  that  solid  pack 
tomatoes  would  be  in  lighter  supply  than  many  canners  have 
made  ararngements  for.  Most  packers  have  withdrawn  prices 
on  solid  pack  and  those  still  accepting  business  have  put  out 
new  lists  on  a  higher  price  level.  No.  1  is  quoted  at  971^c,  No. 
2  at  $1.22 V^,  No.  2V2  at  $1.60  and  No.  10  at  $5.  Some  packers, 
not  caring  much  whether  they  secure  any  more  immediate  busi¬ 
ness,  are  taking  even  more.  Tomato  prices  are  definitely  on  the 
np  grade  here,  with  most  of  the  advances  being  made  on  solid 
pack.  The  storms  in  the  Eastern  States  must  have  caused 
much  damage  to  the  crop,  as  much  of  the  offered  business  of 
late  has  come  from  .districts  served  largely  by  Eastern  packers. 

Cherries — Quite  a  few  inquiries  for  canned  cherries  have 
been  coming  in  of  late  from  belated  buyers,  but  the  California 
pack  has  been  so  closely  cleaned  up  that  it  is  only  here  and  there 
that  small  lots  can  be  picked  up.  The  demand  for  both  apricots 
and  pears  has  been  especially  good  this  season  and  the -packs  of 
these  have  been  whittled  down  to  a  point  where  it  is  a  question 
whether  or  not  there  will  be  enough  to  go  around. 

Bineapple — Hawaiian  pineapple  enjoys  an  enviable  position 
m  the  canned  food  market  just  now.  The  entire  pack  has  virtu¬ 
ally  been  disposed  of  and  those  without  adequate  stocks  are  now 
giving  serious  consideration  to  picking  up  odd  lots,  regardless 
of  price.  Deliveries  are  being  made  as  fast  as  the  crop  can  be 
nioved  from  Hawaii.  Crop  conditions  remain  unchanged  and 
the  outlook  is  for  a  pack  of  about  9,000,000  cases,  possibly  a 
little  more. 

Peaches — As  has  been  the  case  for  several  seasons,  peaches 
are  furnishing  the  fireworks  in  the  California  canned  fruit  mar- 


The  peach  committee  of  Governor  Young  will  get  into 
action  again,  as  soon  as  definite  figures  on  the  pack  have  been 
announced  by  the  Canners’  League  of  California,  and  will  launch 
an  investigation  as  to  why  the  pack  exceeded  13,000,000  cases, 
who  was  at  fault,  and  whether  or  not  the  pack  could  have  been 
kept  down.  An  analysis  of  the  market  is  also  planned  to  see  if 
it  is  possible  to  market  the  entire  pack  advantageously.  It  has 
been  suggested  that  final  payment  to  growers  be  adjusted  on 
the  basis  of  final  returns  to  canners,  but  many  growers  seem 
disposed  to  demand  an  immediate  declaration  of  policy  by  can¬ 
ning  interests.  Elmer  E.  Chase,  president,  and  Preston  Mc¬ 
Kinney,  vice-president  and  secretary,  of  the  Canners’  League  of 
California,  are  expected  home  shortly  from  an  Eastern  trip 
when  the  active  participation  of  this  organization  in  the  dis¬ 
cussion  will  begin. 

WISCONSIN  PEA  PACK  FOR  1928 


The  following  figures  have  just  been  compiled  and 
released  by  the  Wisconsin  Canners  Association 
as  representing  the  pack  of  peas  this  year,  all 
reduced  to  the  No.  2  can  size. 

It  will  be  noted  from  the  “holdings”  figures  that 
more  than  half  the  pack  had  been  distributed  by 
September  1st. 

Total  Pack  of  Peas  for  1928  Calculated  in  No.  2  Tins 


ALASKAS 

Size  1  214,080  cases 

Size  2  873>600  cases 

Size  3  1,794,240  cases 

Size  4  888,480  cases 

Sizes  176,760  cases 
Ungraded  4,507  cases 


Size  1 
Size  2 
Size  3 
Size  4 
Size  5 
Size  6 
Ungrad. 


SWEETS 

25,320  cases 
222,120  cases 
526,560  cases 
1,207,320  cases 
1,715,560  cases 
684,840  cases 
320,713  cases 


Total  Pack  of  Peas  8,654,100  Cases 
Spot  Stocks  of  Peas  as  of  September  1st 

SWEETS 


ALASKAS 

Size  1  130,920  cases 

Size  2  420,840  cases 

Size  3  747,600  cases 

Size  4  219,000  cases 

Size  5  31,080  cases 


Size  1  24,840  cases 

Size  2  116,880  cases 

Size  3  356,520  cases 

Size  4  747,960  cases 

Size  5  797,400  cases 

Size  6  272,520  cases 

Ungraded  65,184  cases 
Total  Spot  Stocks  3,956,775  Cases 


Ungraded  26,032  cases 
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What  Canned  Foods  Distributors  are  Doing 

Jobbers  Query  Federal  Trade  Commission  on  Legality  of  Certain  Phases  of  Current  Trade 
Practices — Subjects  to  Come  up  at  Chicago  Conference  Include  Transportation  and  Deli¬ 
very  Charges,  Cash  Discounts,  Specialty  Orders,  Price  Discrimination,  Quantity 
Discounts,  Selling  at  or  Below  Cost,  Advertising  Allowances,  Secret  Discri¬ 
minations,  Free  Deals,  Bonuses  to  Salesmen,  Drop  Shipments,  and 
Exclusive  Representation — Post  Office  Probes  Cooperatives. 


Subjects  to  be  investigated — Chicago  wm  be  the 
headquarters  of  the  grocery  industry  of  the  country  on 
October  24,  when  representatives  of  leading  trade  associa¬ 
tions  representing  manufacturing  and  distributing  groups  will 
meet  with  the  Federal  Trade  Commission  in  a  trade-practice 
conference  designed  to  get  a  definite  ruling  on  the  legality  and 
fairness  of  some  practices  which  have  developed  in  the  industry 
within  recent  years.  Suggestions  for  topics  to  be  considered 
have  been  presented  the  Commission  in  resolution  form  by  the 
various  organizations  affected. 

The  American  Wholesale  Grocers’  Association  has  just  made 
public,  to  its  members,  the  resolutions  which  it  has  submitted. 
In  view  of  the  widespread  interest  in  the  question,  particularly 
in  the  attitude  of  the  wholesale  grocers,  the  resolutions  are 
reproduced  herewith; 

No.  1— TRANSPORTATION  DELIVERY  CHARGES 
Whereas,  wholesalers  of  groceries  in  some  instances  require 
customers  to  bear  the  expense  of  trucking  or  other  transporta¬ 
tion  delivery  charges  of  goods  purchased,  and  in  other  intances 
absorb  in  whole  or  in  part  such  trucking  or  other  transportation 
delivery  charges;  and 

Whereas,  the  practice  of  absorbing  delivery  charges  caused 
unfair  price  discriminations,  and  grows  out  of  an  effort  to  ex¬ 
tend  sales  territory  beyond  its  proper  economic  limits;  there¬ 
fore  be  it 

Resolved,  that  the  failure  of  wholesalers  of  groceries  to 
require  their  retail  customers  to  bear  the  expense  of  trucking 
or  other  transportation  delivery  charges,  in  every  instance  com¬ 
mensurate  with  the  service  rendered,  is  an  unfair  trade  practice; 
provided,  however,  it  shall  not  be  deemed  an  unfair  practice  for 
wholesalers  of  groceries  to  make  free  deliveries  within  the  cor¬ 
porate  limits  of  the  cities  in  which  they  are  located. 

Note:  The  foregoing  resolution  covers  in  different  phrase¬ 
ology  the  subject  of  Rule  6  affirmatively  approved  by  the  Federal 
Trade  Commission  in  the  Trade  Practice  Conference  of  the  Mill- 
work  Industry;  and  we  are  informed  that  the  resolution  is  simi¬ 
lar  in  effect  to  the  Texas  laws  on  this  subject. 

No.  2— CASH  DISCOUNTS 

Whereas,  time  is  the  essence  of  agreements  for  discount 
from  the  full  amount  of  bills  for  goods  purchased  if  made  within 
a  specified  time;  and 

Whereas,  the  economic-  justification  for  such  discount  is  the 
present  value  of  a  future  payment  which  can  be  truly  estimated 
only  if  the  time  interval  between  the  present  and  future  pay¬ 
ments  is  known;  and 

Whereas,  the  violation  of  such  time  stipulations  by  some 
payers  and  the  condoning  of  such  violation  by  the  payee  results 
in  discrimination  in  the  price  of  the  goods  paid  for,  and  is  a 
violation  of  the  economic  basis  of  the  cash  discount  agreement; 
therefore  be  it 

Resolved,  that  the  sending  by  the  payer  to  the  payee  in  such 
cash  discount  agreements  of  remittances  less  the  cash  discount 
after  the  specified  period  has  expired  or  the  receiving  by  the 
payee  of  such  remittances  in  discharge  of  the  obligation  is  an 
unfair  trade  practice. 

No.  3— SPECIALTY  ORDERS 
Whereas,  many  manufacturers,  through  their  representa¬ 
tives.  known  as  specialty  men.  take  orders  for  their  goods  from 
retailers  for  the  account  of  wholesalers;  and 

Whereas,  when  wholesalers  receive  such  orders  it  is  their 
duty,  arising  out  of  the  dictates  of  honest  and  sound  business, 
either  to  refuse  such  orders  promptly  with  notice  thereof  to  the 
manufacturers,  or  else  fill  said  orders  promptly  according  to 
their  written  terms;  and 

Whereas,  some  wholesalers  either  unconscionably  delay  or 
ignore  or  destroy  such  specialty  orders;  and 

Whereas,  some  wholesalers,  acting  on  the  information  con¬ 
tained  in  such  orders,  fill  the  needs  of  such  retailers  with  other 
goods,  thus  depriving  such  manufacturers  of  the  sale  of  their 
goods  and  compensation  for  their  sales  work;  and 


Whereas,  such  practices  are  not  founded  in  good  faith  and 
fair  dealing;  therefore  be  it 

Resolved,  that  the  failure  of  wholesalers  either  promptly 
to  reject  specialty  orders  with  notice  thereof  to  the  manufac¬ 
turer  who  has  secured  them  or  else  to  fill  such  specialty  orders 
in  good  faith  according  to  their  written  terms,  is  an  unfair 
trade  practice. 

No.  4— PRICE  DISCRIMINATION 
Where^,  it  is  the  common  practice  of  many  manufacturers 
to  sell  their  commodities  to  purchasers  thereof  for  resale  at 
different  prices,  whereby  the  said  commodities  enter  different 
channels  of  distribution  at  different  prime  cost  levels;  and 

Whereas,  this  price  discrimination  creates  unequal  com¬ 
petitive  conditions  between  the  distributors  of  said  commodities; 
and 

Whereas,  this  price  discrimination  has  no  necessary  and 
economic  relation  to  the  value  of  volume  sales  to  the  manufac¬ 
turer,  but  is  a  price  concession  intended  to  secure  a  volume  of 
sales,  the  loss  on  which  must  be  borne  by  the  balance  of  the 
manufacturer’s  production  in  other  channels  of  distribution 
thereby  rendering  speculative  the  net  profits  of  the  manufac¬ 
turer;  and 

Whereas,  the  appearance  of  the  manufacturer’s  commodi¬ 
ties  in  different  channels  of  distribution  at  different  prime  costs 
and  consequent  different  selling  prices  to  the  consumer,  tends 
unduly  to  subsidize  and  prefer  one  method  of  distribution  over 
another,  and  to  create  in  the  mind  of  the  consumer  the  belief 
that  the  one  is  more  efficient  and  economical  than  the  other 
and  to  draw  trade  from  the  one  discriminated  against  to  the 
one  preferred;  and 

Whereas,  the  effect  of  such  price  discrimination  is  to  set  up 
a  price  competition  among  manufacturers  which  tends,  as  it 
advances,  to  cease  to  represent  an  economically  justifiable  sales 
policy  and  to  lead  to  deterioration  of  quality  and  other  expedi¬ 
ents  to  avoid  loss;  and 

^yhereas,  price  discrimination  requires  of  the  distributor 
discriminated  against  extraordinary  efficiency  and  effort  in 
management  to  reduce  the  margin  between  his  prime  cost  and 
that  of  his  competitor,  or  that  he  do  business  at  a  loss  in  the 
affected  line  or  exclude  them;  in  short,  that  he  exceed  in 
business  skill  and  ability  his  preferred  competitor  or  be  com¬ 
pelled  to  retire  from  business  which  is  a  state  of  unfair  com¬ 
petition;  therefore  be  it 

Resolved,  that  any  price  discrimination  between  customers, 
selected  by  a  manufacturer  who  buys  his  commodities  for  resale, 
which  is  not  actually  based  on  a  difference  in  quality,  quantity 
or  cost  of  transportation  when  goods  are  sold  on  a  delivered 
basis,  is  an  unfair  trade  practice. 

No.  5— QUANTITY  DISCOUNT 
Whereas,  the  quantity  discount  has  ceased  to  represent  the 
value  of  a  volume  sale  to  the  seller  and  has  become  in  common 
practice  either  an  estimate  of  the  possible  value  of  a  service 
to  be  performed  by  the  buyer  which  cannot  accurately  be  esti¬ 
mated  but  remains  speculative  and  uncertain  or  a  method  of 
discriminating  in  price  between  different  distributors  or  meth¬ 
ods  of  distribution  of  the  sellers’  goods;  and 

Whereas,  the  quantity  discount  practice,  as  commonly  used, 
is  a  wholly  speculative  element  in  selling  cost  which  makes  diffi¬ 
cult  the  exact  relation  of  unit  selling  price  to  production  and 
selline  cost,  and  as  such  adds  to  the  cost  of  distribution;  and 
Whereas,  the  use  of  quantity  discounts  is  not  a  uniform 
practice  in  the  business  world ;  therefore  be  it 

Resolved,  that  the  sale  or  offering  for  sale  or  the  purchase 
of  commodities  otherwise  than  upon  a  flat  unit  price,  without 
relation  to  quantity,  is  an  unfair  trade  practice. 

No.  6— SELLING  AT  OR  BELOW  COST 
Whereas,  the  continual  practice  on  the  part  of  the  trader  of 
selling  all  or  part  of  his  goods  at  or  below  cost  of  production 
or  of  turnover  has  no  justification  either  in  reason  or  eco¬ 
nomics;  and 
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Whereas,  such  continual  practice  can  be  and  in  many  in¬ 
stances  is  used  by  the  trader  to  establish  a  course  of  business 
dealings,  the  effect  of  which  may  be  to  substantially  lessen  com¬ 
petition  or  tend  to  create  a  monopoly;  therefore  be  it 

Resolved,  that  the  continual  selling  of  goods  at  or  below 
cost  of  production  or  of  turnover  is  an  unfair  trade  practice, 
provided  that  this  shall  not  apply  to  instances,  isolated  from  a 
continual  course  of  conduct,  of 

(1)  Sales  for  the  purpose  of  closing  out  old,  shopworm,  or 
damaged  goods; 

(2)  Sales  for  disposing  of  an  oversupply  of  goods  which 
said  over-supply  the  trader  has  not  effected  designedly  for  the 
purpose  of  selling  at  or  below  cost  of  production  or  turnover, 
but  which  has  come  about  bonahde  in  the  ordinary  routine  of 
the  trader’s  business  through  unanticipated  developments  and 
changes  in  market  or  production; 

(3)  Sales  for  the  purpose  of  liquidating  the  trader’s 
business; 

(4)  Sales  which  are  in  effect  contributions  to  charitable, 
religious  or  civic  causes. 

(5)  Sales  made  bonafide  for  the  purpose  of  discontinuing 
a  line  or  brand  of  goods. 

No.  7— ADVERTISING  AND  WINDOW  DISPLAY 
ALLOWANCES 

Whereas,  there  is  a  current  practice  of  some  traders  offer¬ 
ing  to  dealers  allowances  or  rebates  from  the  price  of  goods 
purchased  by  such  dealers  for  the  advertising  of  the  trader’s 
goods  to  be  done  by  the  dealer  or  for  the  window  display  of  the 
trader’s  goods  to  be  done  or  procured  by  the  dealer;  and 

Whereas,  payment  for  such  advertising  or  window  display 
services  is  in  practice  so  interwoven  with  the  trader’s  selling 
price  that  it  can  be  and  is  used  by  the  trader  for  the  purpose  of 
covering  discriminations  in  price  against  other  dealers  to  whom 
such  allowances  or  rebates  are  not  offered ;  therefore  be  it 

Resolved,  that  payment  for  such  services  as  advertising, 
window  display  and  the  like  in  the  form  of  a  rebate  from  the 
purchase  price  of  the  goods  is  an  unfair  trade  practice ;  provided, 
however,  that  nothing  herein  contained  shall  prevent  payment 
for  such  services  bonafide  in  a  separate  transaction  and  at  no 
higher  cost  than  the  market  value  of  such  advertising  and  win¬ 
dow  display  services  current  in  the  market  where  such  goods 
are  to  be  so  serviced. 

No.  8— SECRET  DISCRIMINATIONS 
Whereas,  it  is  the  usual  custom  for  traders  to  announce  and 
publish  the  prices,  discounts  and  other  terms  and  conditions  on 
which  their  goods  are  to  be  sold;  and 

Whereas,  such  custom  adds  substantially  to  the  certainty, 
rapidity  and  fairness  of  commercial  transaction;  and 

Whereas,  if  traders  secretly  vary  their  announced  and  pub¬ 
lished  prices,  discounts  and  other  terms  and  conditions  of  sale 
to  the  advantage  of  some  purchasers,  this  becomes  a  form  of 
deceptive  advertising  practiced  upon  purchasers  not  so  favored; 
therefore  be  it 

Resolved,  that  if  traders  announce  and  publish  the  prices, 
discounts  and  other  terms  and  condition  on  which  their  goods 
are  to  be  sold,  it  is  an  unfair  practice  for  them  secretly  to  vary 
from  such  announced  and  published  prices,  discounts  and  other 
terms  and  conditions  to  the  disadvantage  of  any  purchaser. 

No.  9— FREE  DEALS 

Whereas,  a  free  deal  exists  when  a  trader  sells  or  offers 
to  sell  a  quantity  of  goods  at  a  certain  price,  delivery  of  which 
is  to  be  accomplished  by  a  certain  quantity  of  additional  goods 
alleged  to  be  free  of  charge;  and 

Whereas,  the  cost  of  free  goods  in  free  deals  must  neces¬ 
sarily  be  borne  by  the  rest  of  the  goods  included  in  the  deal 
and  not  offered  as  free;  and 

Whereas,  the  free  part  of  the  free  deals  offered  thus  is 
deceptive;  and 

Whereas,  the  free  goods  included  in  the  deal  can  only  be 
obtained  by  the  purchase  of  as  large  a  quantity  of  paid  for 
goods  as  the  nature  of  the  offer  permits;  and 

Whereas,  many  traders  are  incited  by  the  free  part  of  the 
deal  to  purchase  a  larger  quantity  of  goods  than  the  needs  of 
their  business  justify;  and 

Whe7-eas,  such  overpurchasing  ties  up  the  trader’s  capital 
for  a  longer  time  than  it  should  and  slows  the  turnover  of  the 
goods,  which  latter  event  results  in  many  instances  in  the  goods 
deteriorating  or  becoming  shopworn  and  thus  often  to  be  sold 
only  at  a  loss;  therefore  be  it 

Resolved,  that  selling  or  buying  of  goods  under  free  deal 
arrangements  is  an  unfair  trade  practice. 

No.  10— BONUSES  TO  SALESMEN 
Whereas,  the  present  laws  against  commercial  bribery  are 
ineffective  to  prevent  the  giving  of  commissions,  premiums  or 
bonuses  in  cash  or  in  merchandise  by  traders  to  dealers’  sales¬ 
men;  and 

Whereas,  without  reference  to  the  knowledge  or  consent  of 
the  employer  of  the  salesmen  receiving  such  commissions,  premi¬ 


ums  or  bonuses,  this  practice  is  detrimental  to  the  interests  of 
manufacturers  and  distributors  alike,  because 

(a)  it  deters  the  sale  of  commodities  upon  their  own  price 
and  quality  merits; 

(b)  induces  misrepresentation  of  the  goods  so  sold  and 
secret  disparagement  of  competing  products; 

(c)  deprives  manufacturers  of  competing  commodities  of 
their  good  will  in  their  commodities  which  continues  until  the 
goods  are  consumed; 

(d)  deprives  competing  manufacturers  of  the  rewards  of 
their  advertising  and  selling  activities; 

(e)  dissatisfies  and  disrupts  the  sales  forces  of  distributing 
dealers  who  do  not  consent  to  this  practice  among  their  own 
employes ; 

(f)  deprives  buyers  of  the  disinterested  advice  of  sales¬ 
men  and  subjects  them  unwittingly  to  partial  and  prejudicial 
sales  pressure; 

(g)  renders  impossible  the  dealer’s  fully  proportioned  sales 
effort  over  his  entire  inventory  which  would  otherwise  spread 
and  lower  his  cost; 

(h)  is  a  method  of  buying  the  market  which  tends  to  per¬ 
vert  competition  into  a  contest  in  ability  to  pay  commissions 
rather  than  to  produce  and  sell  most  elficienlty  and  economically 
on  the  merits  of  the  goods  measured  in  terms  of  quality,  service 
and  price;  therefore  be  it 

Resolved,  that  the  giving  or  offering  to  give  to  a  dealer’s 
salesmen  with  or  without  the  consent  of  their  employer  of  com¬ 
missions,  premiums,  bonuses  or  reward  or  gratuity  of  any  char¬ 
acter  by  any  trader  whose  commodities  are  bought  and  sold  or 
dealt  in  by  such  dealer  or  the  acceptance  thereof  by  any  dealer 
or  dealer’s  salesmen,  is  an  unfair  trade  practice. 

No.  11— DROP  SHIPMENTS 
Whereas,  the  continued  extension  of  the  method  of  factory 
drop  shipments  to  retailers  for  the  accounts  of  wholesalers  would 
eventually  distroy  the  wholesale  grocers’  functions  of  assem¬ 
bling,  warehousing,  and  resiling  from  stock;  and 

Whereas,  such  functions  are  necessary  and  indispensable  in 
adequate  or  economical  distribution;  therefore  be  it 

Resolved,  that  factory  drop  shipments  are  an  unfair  trade 
practice,  except  drop  shipments  made  for  the  accounts  of  whole¬ 
salers  to  points  within  the  logical  territories  of  such  whole¬ 
salers,  the  boundaries  thereof  being  limited  to  those  beyond 
which  wholesalers  cannot  do  a  justly  profitable  business  in 
assembling,  warehousing,  and  reselling  from  stock. 

No.  12— HANDLING  ALL  OF  TRADER’S  LINES 
Whereas,  there  is  a  current  practice  of  some  traders  requir¬ 
ing  dealers  to  whom  they  sell  to  handle  all  or  a  group  of  the 
trader’s  lines  as  a  condition  of  handling  any  particular  commod¬ 
ity  or  commodities  sold  by  the  trader;  and 

Whereas,  such  practice  deprives  the  dealer  of  freedom  of 
choice  in  selecting  his  commodities  and  constrains  him,  if  he  will 
have  those  of  his  choice,  to  buy  what  the  sellers  impose  upon 
him;  and 

Whereas,  such  practice  tends  to  result  and  does  result  in 
the  dealer’s  buying  more  goods  than  the  needs  of  his  trade  de¬ 
mand  or  buying  such  goods  as  are  not  suitable  to  his  needs, 
and  that  since  the  trader  may  select  his  customers,  it  is  but 
fair  and  just  and  essential  to  fair  competition  that  the  customer 
should  select  the  commodities  he  will  buy;  and 

Whei'eas,  such  practice  tends  to  result  or  does  result  in 
clogging  the  channel  of  distribution  and  slowing  up  its  natural 
processes  by  forcing  upon  the  dealer  commodities  which  he  can 
sell  only  at  an  excessive  cost  or  at  a  loss,  thus  adding  to  the 
cost  of  distribution;  therefore  be  it 

Resolved,  that  the  method  of  traders  requiring  dealers  to 
handle  all  of  traders’  lines  or  a  group  selected  by  the  traders 
as  a  condition  of  handling  any  particular  item  or  items  thereof, 
is  an  unfair  trade  practice. 

Fraudulent  Buying  Co-Ops. — The  Bureau  of  Economic  Re¬ 
search  of  the  American  Wholesale  Grocers’  Association  writes: 
“Although  the  Post  Office  Department  issued  a  fraud  order 
against  the  promoter  of  a  retail  buying  scheme  some  months 
ago  in  New  York,  there  are  indications  that  fraudulent  and 
highly  questionable  projects  of  the  kind  are  being  promoted  in 
various  parts  of  the  country.  Nothing  could  be  more  disastrous 
to  the  business  of  the  wholesale  grocer.  The  fake  buying  so¬ 
ciety  or  association  weakens  the  credit  of  the  service  retailer 
and  has  been  a  factor  in  putting  a  large  number  of  retailers 
out  of  business.  The  Bureau  has  requested  an  investigation  of 
one  organizer  who  was  operating  in  Texas.  The  Department 
recently  reported  to  us  that  our  complaint  has  had  prompt  at¬ 
tention,  and  that  its  investigation  has  been  under  way  for 
some  time.  Furthermore,  the  Department  officials  have  assured 
us  that  they  will  investigate  all  promotions  of  the  kind  brought 
to  their  attention,  and  will  issue  fraud  orders  wherever  the  evi¬ 
dence  justifies  it.” 
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At  Your  Service 


Hoopeston  Plant 


Hayward  Plant 


Complete  Equipment  for 
Canners 

In  these  plants  we  build  complete  lines  of 
guaranteed  machinery  for  preparing  and 
canning  all  fruits  and  vegetables  in  tin, 
glass  and  other  containers — machines  and 
equipment  for  all  canning  operations. 

Three  modern  factories  located  at  con¬ 
venient  shipping  points  enable  us  to  serve 
the  canning  industry  promptly  and  well. 

Send  for  Catalog 

Write  today  for  General  Catalog  A — the 
Cyclopedia  of  Dependable  Canning  Ma¬ 
chinery.  It  is  free. 

SPRAGUE-SELLS  CORPORATION 

308  W.  WASHINGTON  ST.,  CHICAGO,  ILLINOIS. 
If  It’s  Used  In  a  Cannery,  SpragueSells  It 


SMILE  AWHILE 

There  ia  a  saving  grace  in  a  aente  of  humor. 

R«l«x  your  mind— and  your  body.  You’ll  be  better  mentally, 
phyaioally — and  finanoially 
Send  in  YOUR  contribution 
All  are  weloome. 


ft 

>o<i> 


PERFECT  REPRODUCTION 

Artist’s  Model  (viewing  unfinished  picture) — How 
exactly  you  have  imitated  my  complexion. 

Artist — Yes;  I  painted  it  with  rouge. — Passing 
Show. 


GOB  HUMOR 

“What  kind  of  soup  is  this?” 

“Oxtail.” 

“Well,  here,  take  it  back  and  let  the  ox  wag  his 
tail  in  it  a  few  more  times.” — At  ’Em  Arizona. 


HE  WAS  CHEATED 

To  a  Jewish  ex-service  man  an  acquaintance  re¬ 
marked:  “So  you  were  in  the  army,  Ikey?” 

“Oh,  I  vas  in  the  army,”  was  the  proud  response. 
“Did  you  get  a  commission?” 

“No;  only  my  vages.” — The  Humorist. 


BUSINESS  TOUCH 

Kindly  Old  Soul — Will  you  two  boys  stop  fighting 
if  I  give  you  each  a  quarter? 

Young  Pugilist — Make  it  50  cents  for  the  winner, 
lady. — Answers. 


NOT  TO  SAY  RIVETS 

Wife  putting  on  fancy  dress) — Oh,  bother!  They 
haven’t  put  enough  hooks  on  this  costume. 

Husband — Never  mind — there’ll  be  plenty  of  eyes 
on  it! — London  Opinion. 


MUST  BE  OBEYED 

“What  are  you  doing  there?”  said  the  policeman 
to  a  man  who  was  trying  to  remove  a  lamp  from  the 
bridge  at  Riverside. 

“My  wife  told  me  to  bring  home  a  bridge  lamp  and 
I  am  trying  to  obey  orders.” — Indianapolis  News. 


GRACIOUS! 

The  following  ad  from  the  Yorkshire  Post  reminds 
one  of  the  want  ad  for  “a  strong  horse  to  do  the  work 
of  a  country  minister:” 

“Man  wanted  for  gardening,  also  to  take  charge 
of  a  cow  who  can  sing  in  the  choir  and  blow  the  or¬ 
gan.” — W’ashington  Post. 


NOT  THAT  WAY 

“I  hear  George  got  in  bad  with  his  wife  last  night 
when  he  tried  to  give  her  a  satisfactory  account  of 
himself  for  being  out  until  2  A.  M.” 

“And  he  is  an  expert  accountant,  too.” — Capper’s 
Weekly. 


Wanted — ^Young  girl,  colored  half  time. — Advt.  in 
N.  Y.  World. 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  detsilB. 


adhesives,  pastes  and  gums. 

Arabol  Mfar.  Co.,  New  York  City. 

aDJUSTEH.  for  Chain  Doricea. 

Hamachek  Mach.  Co..  Kewaunae,  Wis. 

Apple  Parinr  Maehinaa.  See  Paring  Mach. 


BASKETS.  Picking. 

Swing  Broa.,  Ridgely,  Md. 
bean  SNIPPER. 

Chiaholm-Ryder  Co..  Niagara  Falla,  N.  Y. 


BEET  MACHINERY. 

Ayara  Mach.  Co.,  Salem,  N.  J. 

Hanaen  Cang.  Mchy.  Corp..  Cedarburg,  Wu. 

A.  K.  Robina  &  Co.,  Baltimore. 

Baakata,  Wire,  Scalding,  Picking,  etc.  See  Can¬ 
nery  Suppliea. 


belts,  Carrier,  Rubber,  Wire,  etc. 

La  Porte  Mat  and  Mfg.  Co.,  La  P^te,  Ind. 
Bean  Cleanera.  See  Clean  and  Grad.  Mach. 
Beana,  Dried.  See  Pea  and  Bean  Seed. 


BOARD,  Corrugated  Wrapping, 

Gibraltar  Corrug.  Paper  Co..  North  B«gen,  N.  J. 
Hinda  &  Dauch  Paper  Co..  Sanduaky.  Ohio. 


BLANCHERS,  Vegetable  and  Fruit. 
Ayara  Mach.  Co.,  Salem,  N.  ^ 
Berlin-Chapman  Co..  Berlin,  Wia. 
Huntley  Mfg.  Co..  Brocton,  N.  Y. 

A.  K.  Robina  *  Co..  Inc.,  Baltimore. 
Sprague  Sella  Corp.,  Chicago. 

Blowera,  Preaaure.  See  Pumpa. 


BOILERS  AND  ENGINES.  Steam. 
Edw.  Renneberg  A  Sona  Co..  Baltimore. 
A.  K.  Robina  A  Co.,  Inc.,  Baltimore. 
Slaysman  A  Co..  Baltimore. 


BOOKS,  on  Canning,  Formula,  Etc. 

All  publiahed  by  The  Canning  Trade,  Baltimore. 
A  Complete  Courae  in  Canning. 

How  to  Buy  and  Sell  Canned  Fooda. 

A  Hiatory  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Induatry. 


Bottle  Cape.  See  Cape. 

Bottle  Casee,  Wood.  See  Boxea,  Crates. 

Bottle  Caam,  Wood.  See  Boxes.  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 


BOTTLERS’  MACHINERY. 
Ayara  Mach.  Co.,  Salem,  N.  J. 
Idw.  Ermold  Co.,  New  York  City. 
Bottle  Screw  Caps.  See  Caps. 


BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robina  A  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 


BOXES,  Lug.  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXES,  Wooden. 

Chapman  &  Dewey  Lumber  Co.,  Memphis,  Tenn. 

BOXING  MACHINES. 

Fred  H.  Knapp  Co.,  Ridgewood,  N.  J. 

A.  K.  Robins  A  Co.,  Baltimore. 

Waatminater  Machine  Works,  Weetminater,  Md. 

BROKERS. 

Howard  £.  Jones  A  Co.,  Baltiinore. 

Thomas  J.  Meehan  A  Co.,  Baltimore. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets.  Wood.  See  Cannery  Suppliea. 
BURNERS,  Oil.  Gas,  Gasoline,  etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

BY-PRODUCTS.  Machinery. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 


CANNERS,  Fruits  and  Vegetables,  etc. 
California  Packing  Corp.,  San  Francisco. 

CAN  COUNTERS. 

Ams.  Machine  Co.,  Max.,  New  York  City. 

Ayara  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  Sea  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  BIUs  A  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Slaytman  A  Co.,  Bidtimore. 

Can  Markers.  See  Stampers  and  Markers. 
CAN  SEALING  COMPOUNDS. 

Ams.  Maehine  Co..  Max.  New  York  City. 

CAN  WASHING  MACHINES. 

Haaaea  Gang.  Maeky.  Oo,  Oedarbug,  WU. 


CANS.  Tin.  Ail  Kinds. 

American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co..  Cincinnati.  O. 

Metal  Package  Corp.,  New  York,  Baltimore. 

Phelps  Can  Co..  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 

Wheeling  Can  Co.,  Wheeling,  W.  Va. 

CANNERY  SUPPLIES 
Ayara  Mach.  Co.,  Salem,  N.  J. 
Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  A  Co.,  Baltimore. 

Spraigue-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Can  Stampers.  See  Stampers  and  Markers. 
CAPPING  MACHINES,  Soldering. 

Ayara  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy;  for  bottling:  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating.  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CIDER  AND  VINEGAR  MAKERS  SUPPLIES. 
CLEANERS  AND  CLEANSER  (Wyandotte). 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Clo.,  Inc.,  Baltimore. 

Sinclair-Scott  Co..  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers*  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS.  Process  Time. 

Ayara  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

CLOSING  MACHINES,  Open  Top  Cans. 

Ams.  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

Slaysman  A  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Colls. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Cannera. 
Berlin-Chapman  Co.,  Berlin,  Wia. 

Cbisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Machy.  Corp.,  Cedarburg,  WU. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

COOKERS,  Continuous,  Agitating. 
Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

Cookers,  Retort.  See  Kettles,  Process. 
COOLERS.  Continuous. 

Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal. 
Berlin-Chapman  Co.,  Berlin,  WU. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianaimlU. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chisago. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORKING'  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co..  Berlin.  WU. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  WU. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  WU. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-SelU  Corp.,  Chicago. 

CORN  SHAKERS. 

Ayars  Maehine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  WU. 

HunUer  Mfg.  Oo..  BroetaiU  M.  T. 


CORN  BUSKERS  AND  SILKERS. 
Berlin-Chapman  Co.,  Berlin,  WU. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

United  Company,  Baltimore. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Filers. 


CORRUGATED  PAPER  PRODUCTS  (Boxes 
Bottle  Wrappers,  etc.). 

Hinds  A  Dauch  Paper  Co.,  Sandusky,  O. 

Counters.  See  Can  Counters. 

CountershafU.  See  Speed  Reg.  Devices. 
CRANES  AND  CARRYING  MACHINB8. 

\  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-SelU  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

CRATES,  Wooden. 

Chapman  A  Dewey  Lumber  Co.,  Memphis,  Tenn. 
Cutters,  Corn.  See  Corn  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mehy 
DECORATED  TIN  (for  Cans,  Caps,  etc.). 

American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York  City. 

Dice,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mash. 

DRYERS,  Drying  Machinery. 

Edw.  Renneberg  A  Sons  Co..  Baltimore. 

Slaxsman  A  Co.,  Baltimore. 

Employers’  Time  Checks.  See  Stencils. 
ENAMELED  BUCKETS.  PAILS,  etc. 

5‘  J;“".»»enkamp  Co.,  IndUna:polia. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprasrue-Sells  Corp.,  Chicago. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 
EVAPORATING  MACHINERY. 

Berlin-Chapman  Co..  Berlin,  WU. 

Edw.  Renneberg  A  Sons  Co.,  Baltimore. 

EXHAUST  BOXES. 


, - -  oan  jose,  uai. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Spraffue-Sells  Corp.,  Chici^o. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 


ChUholm-Ryder  Co.,  Niagara  FalU,  N.  Y. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-SelU  Corp.,  Chicago. 


FIBRE  CONTAINERS  for  Food  (not  hermetic 
ally  sealed). 


American  Can  Co.,  New  York 
Continental  Can  Co.,  New  York. 

Hinds  A  Dauch  Paper  Co.,  Sandusky,  Ohio. 

FIBRE  PRODUCTS,  Boxes,  Boxboards,  etc. 
Gibraltar  Corrug.  Paper  Co.,  North  Bergen,  N.  J. 
Hinde  A  Dauch  Paper  Co.,  Sandusky,  Ohio. 

Fillers  and  Cookers.  See  Corn  Cooker-Fillen. 
Filling  Machines,  Bottles.  See  Bottlers’  Mehy. 


Anderson-Barngrover  Mfg.  Co.,  San  Jose.  Cal. 
./»yars  Machine  Co..  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  WU. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  WU. 
Huntley  Mfg.  Co.,  Brocton.  N.  Y. 

F.  H.  Lan^enkamp  Co.,  IndianapolU. 

A,  K.  Robina  A  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-SelU  Corp.,  Chicago. 

Filling  Machine,  Syrup.  See  Syruping  Mash. 
FINANCING  AND  WAREHOUSING. 


Guardian  Warehousing  Co..  Chicago. 

Wakem  A  McLaughlin,  Inc.,  Chicago. 

FINISHING  MACHINES.  Catsup,  etc. 

F.  H.  Lan^enkamp  Co..  IndianapolU. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Friction  Top  Cans.  See  Cans,  Tia. 

Fruit  Graders.  See  Cleaa.  A  Gnd.  Mehy..  IMM. 
Fruit  Parers.  See  Partag  MashtasB. 
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FRUIT  FITTERS  AND  SEEDERS. 

Hvntley  Utg.  Co.,  Brocton,  N.  Y.  _ 

Fruit  Presses.  See  Cider  Makers  Machinery. 
Gasoline  FirepoU.  See  Cannery  SuppUea. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  WU. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprayue-Sells  Corp.,  Chicago. 

Generators,  Electric.  See  Motors. 

GLASS  BOTTLES,  Tumblers,  etc. 

GLASS-LINED  TANKS. 

Pfaudler  Co.,  Rochester,  N.  Y. 

Sprague-Sells  Corp.,  Q**®^*®- 

Governors,  Steam.  See  Fow»  Plant 

Gravity  Carriers.  See  Catriers  and  Conveyors. 

Green  Com  Huskers.  See  Cora  H^k^  M,hv 

Green  Pea  Cleaners.  See  Clean,  and 

Hoisting  and  Carr^ng  Machines.  See  Cranes. 

Hullers  and  Vlners.  See  Pj*  HiDlers. 

Huskers  and  Silkers.  See  Cora  Huskers. 
INSURANCE.  Canners’. 

Oanners’  Exchange,  Lansing  B.  Varner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 
JACKETED  PANS.  Stea^ 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
aprague-SelU  Corp..  Chicago. 

KETTLES.  Copper.  Plain  or  Jackets. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  ina. 

t..  K.  Robins  &  Co.,  Inc.,  Baltimore. 
prague-Sells  Corp.,  Chicago. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem, 

Berlln-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-^lls  Corp.,  Chicago. 

Zastrovr  Machine  Co.,  Baltimore. 

KETTLES.  Vacuum. 

Pfaudler  Co.,  Rochester,  N.  Y. 

KNIVES.  Miscellaneous. 

A.  K.  Robins  A  Co..  Inc..  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

KRAUT  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Co..  Cedarburg.  WU. 

LABELING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

Fred  H.  Knapp  Co.,  Ridgewood.  N.  J. 

Morral  Bros..  Morral.  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

LABEL  MANUFACTURERS. 

H.  Gamse  A  Bro..  Baltimore. 

R.  J.  Kittredge  &  Co..  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Simpson  A  Doeller  Co.,  Baltimore. 

Stecher  Litho  Co..  Rochester.  N.  Y. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 

LABORATORIES,  for  Analyses  of  Goods,  etc. 
National  Canners  Assn.,  Washington,  D,  C. 

LIBIA  BEAN  RUBBERS. 

The  Scott  Viner  Co..  Columbus.  O. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 
BULK  CONDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  WU. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Zastrow  Machine  Co.,  Baltimore. 

Molasses  Filling  Machine.  See  Filling  Mach. 
OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  WU. 

Hansen  Cang.  Mch.  Corp.,  Cedarburg,  WU. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  A  Co..  Inc..  Baltimore. 

Sprague-^IU  Corp.,  Chicago. 

Zastrow  Machine  Ce.,  Baltimore. 

Packers’  Cans.  See  Cans. 

Pails,  Tube,  etc..  Fibre.  See  Fibre  Conte. 

Paiier  Boxes.  See  Corrug.  Paper  Products. 
PARING  MACHINES. 

Sinclalr-Scott  Co.,  Baltimore. 

PASTE.  CANNERS’. 

Arabol  Mfg.  Co.,  New  York  City. 

Edw.  Ermold  Co.,  New  York  City. 

F.  H.  Kna:pp  Co.,  Ridgewood,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co..  Boxcman,  Md. 

D.  Landreth  Seed  Co.,  BrUtol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago. 

PEA  CANNERS’  BLACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  WU. 

Chisholm-Ryder  Co.,  Niagara  FalU.  N.  Y. 


F.  Hamachek  Mach.  Co.,  Kewaunee,  Wu. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Ihc.,  Baltimore. 
Sinelair-Scott  Co..  Baltimore. 

Spragrue-Sells  Corp.,  Chicago. 

PEA  HULLERS  AND  VINERS. 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

PEA  VINE  FEEDERS. 

ChUholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  Hamachek  Mach.  Co.,  Kewaunee.  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 


PEELING  KNIVES. 


A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Fitters.  See  Fruit  Fitters. 
PEELING  MACHINES. 


A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinelair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  WU. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 
PINEAPPLE  MACHINERY. 


Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Platform  and  Wagon  Seales.  See  Scales.  ^ 
Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  WU. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  WU. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Ams  Machine  Co..  Max.  New  York  City. 

F.  H.  Langsenkamp  Co..  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sla3rsmnn  A  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Canry.  Sup. 
SALT  DISTRIBUTING  MACHINE. 


F.  H.  Langsenkamp  Co.,  Indianapolis. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


SEALING  MACHINES.  Box. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Sanitary  Cleaner  and  Cleanser.  See  Cleaning 
Compounds. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDERS,  Tomato,  etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  WU. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F  H.  Langsenkamp  Co.,  IndianapolU. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottle.  See  Bottlers’  Mchy. 
SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  Mew  Havon,  Conn. 
Gallatin  Valley  Seed  Co.,  Boxeman,  Mont. 

D.  Landreth  Seed  Co.,  BrUtol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Maehinss. 
SHEET  METAL  WORKING  MACHINOtY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  BlUs  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  A  Co.,  Baltimore. 

SIEVES  AND  SCREENS. 

Huntl^  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 

SILKING  MACHINES,  Corn. 

Berlin-Chapman  Co.,  Berlin,  WU. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  WU. 
Huntley  Mfg.  Co..  Brocton,  N.  Y. 

Sprague-Sells  Corp.,  Chicago. 

Sorters.  Pea.  See  Cleaning  and  Grading  Mchy. 


SPEED  REGULATING  DEVICES  (for  Maehinss, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  WU. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinelair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  Gen¬ 
eral  Agents. 

SYRUPING  MACHINES. 


Anderson-Barngrover  Mfg.  Co.,  San  Joss,  Cal. 
Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Tables,  Picking.  See  Pea  Canners’  Machinery. 
STAMPERS  AND  MARKERS. 

Anu  Machine  Co.,  Max,  New  York  City. 
ChUholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 


ST^ICILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

P.  H.  Langsenkamp  Co.,  IndianapolU. 
Sprague-Sells  Corp.,  Chicago. 

STRING  BEAN  MACHINERY. 

Burton  Cook  A  Co.,  Rome,  N.  Y. 

Berlin-Chapman  Co.,  Berlin,  WU. 

ChUholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  WU. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  WU. 

F.  H.  J,angsenkamp  Co.,  IndianapolU. 

Slaysman  A  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Glass  Lined,  Steei. 

F  H  Langsenkamp  Co.,  IndianapolU. 

Pfaudler  Co.,  Rochester,  N.  Y. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Wooden. 

Sprague-Sells  Corp.,  Chicago. 


TEL^HONE.  TELEGRAPH.  Quick  Service. 
Aner.  Telephone  and  Telegraph  Co. — Everjrwhera. 
Testers,  Can.  See  Can  Makers’  Machinery, 


THERMOMETERS,  GAUGES,  etc. 
Ticket  Punches.  See  Stencils. 


Anterican  Sheet  and  Tin  Plate  Co.,  Pittsburgh. 
The  Mellingriffith  Co.,  Cardiff,  So.  Wales. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  WU. 

Hansen  Cang.  Mchy.  Corp.,  (iedarburg,  Wia. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 


TOMATO  PEELING  MACHINE. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  WU. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  IndianapolU. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Seils  Corp.,  Chicago. 

VACUUM  PANS,  Equipment. 

Pfaudler  Co.,  Rochester,  N.  Y. 

Variable  Speed  Countershafts.  See  Speed  Ike. 
VINERS  AND  HULLERS. 

ChUholm-Ryder  Co.,  Niagara  Palls,  N.  Y. 

Frank  Hamachek  Co.,  Kawaunee,  WU. 

Scott  Viner  Co.,  Columbus,  Ohio. 

WAREHOUSING  AND  FINANCING. 

GuardUn  Warehousing  Co.,  Chicago. 

Wakem  A  McLaughlin,  Inc.,  Chicago. 

Washers,  Bottle.  See  Bottlers’  Machinery. 
WRAPPERS,  Corrugated  Bottie. 

Hinde  A  Dauch  Paper  Co.,  Sandusky,  Ohio. 

WASHERS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  WU. 

Hansen  Cang.  Mchy.  ^rp.,  (iedarburg,  WU. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sprague-Sells  Corp.,  Chicago. 

Washing  and  Scalding  Baskets.  See  BaskaU 
Windmills  and  Water  Supply  Systems.  See 
Tanks,  Wood. 

Wrappers,  Paper,  See  Corrug.  Paper  ProducU. 
Wrapping  Machines,  Can.  See  Labeling  Mach. 
WYANDOTTE,  Sanitery  Cleaner. 

J.  B.  Ford  Co.,  Wyandotte,  Mieh. 


October  1,  1928 


THE  CANNING  TRADE 


SLAYSMAN  DUPLEX  TRIMMER 


0<=>0<^Z30< 


SLITTER 


T rims  the  sheet  absolutely  true, 
and  drops  it  onto  the  feed  bed 
of  the  Slitter  where  it  is  cut  into 
the  desired  sizes  —  2’s  3’s  10’ s 
etc. 

THE  TWO  OPERATIONS 
—TRIMMING  and  SLIT¬ 
TING— IN  ONE. 


Speed  60  to  90  sheets  per  min¬ 
ute,  depending  upon  the  operat¬ 
or.  Saves  labor,  handling,  time, 
and  floor  space. 


Built  on  rigid  hose  to  stand  strain. 
Guaranteed. 


SLAYSMAN  &  COMPANY  801  E.  Pratt  St, 


BALTIMORE,  MD 


CONTINENTAL  CANS’  SELL  GOODS 


CONTINENTAL 


TOMATO  PULP  CONTAINERS 


Continental  Five  Gallon  Tomato  Pulp  Containers  have  that 
sturdiness  and  cleanliness  so  necessary  to  the  good  quality 
pack.  Finest  workmanship  plus  careful  inspection  assure 
containers  that  will  give  your  product  that  protection  it 
needs.  Equally  important  are  the  four  convenient  shipping 
points  at  Jersey  City,  Detroit,  Chicago,  Los  Angeljes— all 

geared  to  render  excellent  service 
on  short  notice.  You’ll  find  Con¬ 
tinental  containers  the  solution  of 
your  Tomato  Pulp  packing  prob¬ 
lems— write  us  todav. 


SPECIFICATIONS 


Furnished  in  eilher  107  or  135  lb.  tin 
plate,  either  entirely  plain,  or  inside 
enameled  and  outside  plain,  or  inside 
enameled  and  outside  lacquered,  or 
outside  lacquered  only.  All  seams 
soldered.  Opening  2  1/16".  With  or 
without  wire  handle,  either  plain  or 
hemmed  caps. 


SAMPLES  AND  PRICES 


ON  REQUEST 


CONTINENTAL  CAN  COMPANY,  Inc 


COAST  TO  COAST 


Executive  Offices:  NEW  YORK:  100  E.  42nd  St.  CHICAGO:  111  W.  Washington  St. 


Factories  and  Sales  Offices: 


CHICAGO 
DETROIT 
NEW  ORLEANS 


SYRACUSE 
JERSEY  CITY 


CINCINNATI 


LOS  ANGELES 


BALTIMORE 


ROANOKE 


CLEARING 
CANONSBURG 
ST.  LOUIS 


SAN  JOSE 
SAN  FRANCISCO 


